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WELCOME FROM JUANITA
Dear Colleagues,

(S�HR�VHSG�FQD@S�DWBHSDLDMS�SG@S�VD�AQHMF�XNT�SGD�K@SDRS�HRRTD�NE�"NMDWS�ENQ�����
�3GHR�OTAKHB@SHNM�HR�SGD�NƧBH@K�
Newsletter of the Digital Council Africa, and its aim is to not only let our members know what we have been 
busy with in the organisation, but also and probably more importantly, to provide a platform to our members to 
let us know what they are up to. 

On 27 April 2024 we celebrated 30 Years of Freedom and 
Democracy. In 2024, South Africans mark 30 years since the 
historic election of Wednesday, 27th of April 1994. This day, 
now known as Freedom Day, is commemorated every year 
to honour those unsung heroes and heroines who fought for 
freedom and paved the way for an equal, representative and 
non-racial nation. 

“Thirty years must be a celebration not of government, not 
of a governing party but of all South Africans because it is… 
South Africans who brought about this freedom." Minister 
Zizi Kodwa.

Last year, our Connect Member Summit brought together our esteemed members and partners for an exclusive, mem-
bers-only event. Held at the end of the year, this summit served as a platform for fostering dialogue, stimulating con-
versation, and connecting in an informal space. We are excited to announce that the 2024 edition of our Conext 
Conference will take place in Sandton on the 28th of November. We are really looking forward to seeing you 
all there!

We are proud to see the progress made by our second intake of learners, who began their Optic Fibre training 
NM���%DAQT@QX�����
�3GD�@KK�EDL@KD�BQDV��QDBQTHSDC�EQNL�CHƤDQDMS�SNVMRGHOR�HM�)NG@MMDRATQF��@QD�VDKK�NM�SGDHQ�
way on their empowerment journey and recently participated in some hands on training.

The Digital Council believes that the digital economy poses an incredible opportunity for the continent to par-
SHBHO@SD�HM�SGD�FKNA@K�L@QJDSOK@BD
�,NQD�RODBHƥB@KKX�VD�ADKHDUD�SG@S�SGD�CHFHS@K�DBNMNLX�B@M�BQD@SD�SGNTR@MCR�
of much-needed jobs for young people. A well governed environment, where the right policies enable invest-
ment, is critical to ensure that the digital economy continues to grow. 

Working towards this is at the heart of what the Digital Council stands for. 

Remember that Conext belongs to you, our members. So we invite you to make use of this platform to share 
@�SGNTFGS�KD@CDQRGHO�HMRHFGS�VHSG�TR��@M�TOC@SD�@ANTS�XNTQ�BNLO@MX��NQ�OQNCTBS�HMENQL@SHNM�SG@S�L@X�ADMDƥS�
other members.

Thank you for your continued support,

Juanita
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What is Conext? 

“CONEXT:  a relationship in which a person or thing is linked or associated with 
someone or something else.”

(M�@�VNQKC�SG@S�HR�ADBNLHMF�HMBQD@RHMFKX�CHFHS@K��HS�HR�HLONQS@MS�SN�DMRTQD�SG@S�NMFNHMF�DMF@FDLDMS�S@JDR�OK@BD
�3GD�
#HFHS@K�"NTMBHK� EQHB@�RSQHUDR�SN�QDL@HM�HM�BNMS@BS�VHSG�HSR�LDLADQR��@MC�SN�OQNUHCD�HSR�LDLADQR�VHSG�NMFNHMF�BNL�
LTMHB@SHNM�@ANTS�HSR�@BSHUHSHDR
�"NMDWS�HR�SGD�@MRVDQ�SN�RS@XHMF�DMF@FDC
�,DLADQ�DMF@FDLDMS�HR�DMBNTQ@FDC�SGQNTFG�
O@QSHBHO@SHNM�HM�DUDMSR�@MC�VNQJHMF�FQNTOR�@MC�SGQNTFG�SGD�CHRSQHATSHNM�NE�SGD�"NMDWS�-DVRKDSSDQ


3GD�#" �RSQHUDR�SN�NƤDQ�LDLADQR�NOONQSTMHSHDR�SN�MDSVNQJ�@MC�BNKK@ANQ@SD�@MC�CHRBTRR�ADRS�OQ@BSHBD�EQ@LDVNQJR�SG@S�
HR�HM�SGD�ADRS�HMSDQDRS�NE�@KK��RNKUHMF�BNLOKDW�HRRTDR�SGQNTFG�CH@KNFTD�@MC�ONKHBX�QDBNLLDMC@SHNMR�@MC�VD�DMBNTQ@FD�
CH@KNFTD�ADSVDDM�FNUDQMLDMS�@MC�OQHU@SD�RDBSNQ�EQNL�@�OK@SENQL�SG@S�HR�HMCDODMCDMS�@MC�OQNCTBS�@FMNRSHB
�Conext 
ADKNMFR�SN�SGD�LDLADQR�NE�SGD�#HFHS@K�"NTMBHK� EQHB@
�6D�VDKBNLD�@MC�DMBNTQ@FD�RTALHRRHNMR�EQNL�NTQ�LDLADQR�HM�
SGD�ENQL�NE�BNMUDQR@SHNMR�QDK@SDC�SN�SGD�CDUDKNOLDMS�NE�SGD�CHFHS@K�DBNMNLX�@R�VDKK�@R�SGNTFGS�KD@CDQRGHO�@QSHBKDR�
XNT�G@UD�VQHSSDM�NQ�VNTKC�KHJD�SN�RG@QD��@CUDQSNQH@KR��@CUDQSR�@MC�@MX�^HMENQL@SHNM�SG@S�L@X�AD�NE�HMSDQDRS�SN�SGD�("3�
RDBSNQ�@R�@�VGNKD


Contributions can be sent to Nadene Reignier at nadene@digitalcouncil.africa

FROM THE OFFICE

Member Benefits
!X�INHMHMF�SGD�#HFHS@K�"NTMBHK� EQHB@�LDLADQR�G@UD�@�BNLODSHSHUD�@CU@MS@FD�ADB@TRD�SGDX�ADBNLD�HMENQLDC�LDL�
ADQR�NE�SGDHQ�HMCTRSQX�@R�SGD�BNTMBHK�@BSHUDKX�DMF@FDR�@MC�QDOQDRDMSR�HSR�LDLADQR�@S�FNUDQMLDMS�KDUDK
�"NTMBHK�
LDLADQR�VGN�KD@C�ATRX�OQNEDRRHNM@K�KHUDR�B@M�CDODMC�NM�SGD�NQF@MHR@SHNM�SN�QDOQDRDMS�@MC�AQHDE�SGDL�NM�HLONQS@MS�
HMCTRSQX�SQDMCR��MDV�KDFHRK@SHUD�QTKHMFR��@MC�@CU@MBDR�HM�SDBGMNKNFX
�3GD�L@HM�OK@SENQL�SGD�#HFHS@K�"NTMBHK� EQHB@�
�#" ��TRDR�ENQ�SGHR�HR�SGQNTFG�HSR�@MMT@K�BNMEDQDMBD
�3GHR�DUDMS�@HLR�SN�@SSQ@BS�"�KDUDK�ROD@JDQR�@MC�ADRS�NE�AQDDC�
.$,ŗR�@MC�CHRSQHATSNQR�SN�JDDO�HMCTRSQX�HMENQLDC�@MC�TOC@SDC�NM�SGD�K@SDRS�SQDMCR�HM�SDBGMNKNFX�@MC�KDFHRK@SHNM
�To 
ƥMC�NTS�LNQD�UHRHS�NTQ�website.

Want to feature your company in the upcoming Conext?
3GHR�OTAKHB@SHNM�ADKNMFR�SN�SGD�LDLADQR�NE�SGD�#HFHS@K�"NTMBHK� EQHB@
�6D�VDKBNLD�@MC�DMBNTQ@FD�RTALHRRHNMR�EQNL�
NTQ�LDLADQR�HM�SGD�ENQL�NE�BNMUDQR@SHNMR�QDK@SDC�SN�SGD�CDUDKNOLDMS�NE�SGD�CHFHS@K�DBNMNLX�@R�VDKK�@R�SGNTFGS�
KD@CDQRGHO�@QSHBKDR�XNT�G@UD�VQHSSDM�NQ�VNTKC�KHJD�SN�RG@QD��@CUDQSNQH@KR��@CUDQSR�@MC�@MX�^HMENQL@SHNM�SG@S�L@X�AD�NE�
HMSDQDRS�SN�SGD�("3�RDBSNQ�@R�@�VGNKD
�

Next Issue: )TMD���������� Theme: Youth Day

Contributions can be sent to Nadene Reignier at nadene@digitalcouncil.africa

Social Media
2NBH@K�LDCH@�HR�@�E@RS��DƤDBSHUD�V@X�SN�QD@BG�NTQ�S@QFDS�@TCHDMBD�@MC�BQD@SD�@V@QDMDRR�NE�MNS�NMKX�SGD�#HFHS@K�"NTMBHK�
@MC�NTQ�VNQJ�ATS�@KRN�ENQ�NTQ�LDLADQR�@MC�@R�@�LD@MR�SN�RG@QD�QDKDU@MS�HMCTRSQX�MDVR�@MC�TOC@SDR
�6D�G@UD�BKNRD�
SN������ENKKNVDQR�@BQNRR�NTQ���OK@SENQLR�@MC�G@C�@M�NQF@MHB�QD@BG�NE�NUDQ������NM�+HMJDC(M�NUDQ�SGD�K@RS���VDDJR�
@KNMD
�6D�OK@M�SN�JDDO�HMBQD@RHMF�NTQ�RNBH@K�LDCH@�QD@BG�@MC�KDUDQ@FHMF�HS�SN�FQNV�@V@QDMDRR�NE�SGD�VNQJ�NE�SGD�
"NTMBHK�@MC�HSR�LDLADQR


LET’S STAY CONEXTED. FOLLOW US ON 

mailto:nadene@digitalcouncil.africa?subject=Getting%20Featured%20in%20Conext%20Magazine
http://www.digitalcouncil.africa/docs/membership-benefits.pdf
https://www.digitalcouncil.africa/
mailto:nadene@digitalcouncil.africa?subject=Conext%20
https://www.facebook.com/DigitalCouncilAfrica
https://www.facebook.com/DigitalCouncilAfrica
https://twitter.com/digitalcouncil1
https://twitter.com/digitalcouncil1
https://www.linkedin.com/company/2152403/admin/
https://www.linkedin.com/company/ftth-council-africa/
https://www.youtube.com/channel/UCSJN1VZ-eOi6tDPqbQTzcdw/videos
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NOTICES

Let's keep in touch
 R�ODNOKD�BNLD�@MC�FN��HS�R�HLONQS@MS�SN�JDDO�NTQ�C@S@A@RD�TO�SN�C@SD
�/KD@RD�S@JD�@�LNLDMS�SN�TOC@SD�XNTQ�BNMS@BS�
HMENQL@SHNM�RN�VD�B@M�RS@X�BNMMDBSDC
�8NTQ�TOC@SDC�CDS@HKR�DMRTQD�XNT�QDBDHUD�SGD�K@SDRS�MDVR�@MC�TOC@SDR�EQNL�
#HFHS@K�"NTMBHK� EQHB@
�3G@MJ�XNT�ENQ�GDKOHMF�TR�JDDO�NTQ�BNLLTMHSX�RSQNMFʖ

Welcoming our new Members

Welcome
 MFNK@�"@AKDR�HR�@�LTKSHM@SHNM@K�BNLO@MX�NODQ@S�
HMF�HM�SGD�("3�HMCTRSQX�VHSG�S@HKNQDC�BNMMDBSHUHSX�
RNKTSHNMR�ENQ�SGD�VGNKDR@KD�@MC�BNQONQ@SD�RDFLDMSR
�
6HSG�@�QNATRS�SQ@MRONQS�HMEQ@RSQTBSTQD�@MC�GHFGKX�HM�
SDQBNMMDBSDC�(/�MDSVNQJ�� MFNK@�"@AKDR�@KKNVR�BTR�
SNLDQR�VHSG�FQD@SDQ�@BBDRR�SN�SGD�K@QFDRS�(7/rR��3HDQ�
��NODQ@SNQR�@MC�FKNA@K�BNMSDMS�OQNUHCDQR
�3GQNTFG�

2 "2��,NMDS�@MC�6 "2�RTAL@QHMD�B@AKD�RXRSDLR�SGD�BNLO@MX�CHQDBSKX�BNMMDBSR�SGD� LDQHB@R�� EQHB@��@MC�$TQNOD�
@MC�G@R�DRS@AKHRGDC�O@QSMDQRGHOR�SN�QD@BG� RH@
�6D�L@M@FD�SGD�3HDQ�(((�#@S@�"DMSQD� MFN- /�%NQS@KDY@��!Q@YHK��@MC�SGD�
#@S@�"DMSQD� MFN- /�+T@MC@�� MFNK@��@R�VDKK�@R�/(7�@MC� MFNMHW���NMD�NE�SGD�K@QFDRS�(MSDQMDS�$WBG@MFD�/NHMSR��(7/R��
HM� EQHB@
�

3N�ƥMC�NTS�LNQD�UHRHS�https://telcables.co.za/

5TK@"NHM�HR�@�ƥMSDBG�2  2�OK@SENQL�DM@AKHMF�CHFHS@K�LHBQNO@XLDMSR�HM�KNV�HM�
BNLD�SDKDBNLR�@MC�CHFHS@K�RDQUHBDR�@OOKHB@SHNMR
��(S�OQNUHCDR�O@XLDMS�@FFQD�
F@SHNM��CHFHS@K�V@KKDS��OQNCTBS�DMFHMD��CHFHS@K�L@QJDSOK@BD�@MC�RDKE�GDKO�ETMB�
SHNM@KHSX��@MC�DM@AKDR� EQHB@M�ƥAQD�MDSVNQJ�@MC�LNAHKD�NODQ@SNQR�SN�BQD@SD�
O@X�@R�XNT�FN�B@O@AHKHSHDR�HM�SGDHQ�MDV�NQ�DWHRSHMF�ONRS�O@HC�ƥAQD�MDSVNQJR


3N�ƥMC�NTS�LNQD�UHRHS�https://about.vulacoin.com/about-us

,XQH@C�"@OHS@K�HR�@�CHFHS@K�HMEQ@RSQTBSTQD�@RRDS�NVMDQ�@MC�NODQ@SNQ��ONRHSHNMDC�
SN�CQHUD�BNRS�DƤDBSHUD�MDV�DBNMNLX�OQNCTBSR�@MC�RDQUHBDR�HM�2NTSG� EQHB@�@MC�
SGD�42 
�

%NQ�LNQD�HMENQL@SHNM�FN�SN�https://myriad.co.za
�

https://about.vulacoin.com/about-us
https://telcables.co.za/
https://about.vulacoin.com/about-us
https://myriad.co.za
https://telcables.co.za/


JOIN US FOR CONNECT 2024

Some moments from last year's event

Our Connect Member Summit last year was a huge success! This exclusive event, designed for our members and part-
ners, provided a platform for meaningful dialogue, engaging conversations, and networking in a relaxed setting.

3GD�RTLLHS�NƤDQDC�@SSDMCDDR�@�TMHPTD�NOONQSTMHSX�SN�HMSDQ@BS�VHSG�@MC�KD@QM�EQNL�SNO�"$.R�@MC�KD@CDQR�HM�SGD�RDB-
SNQ
� KKNVHMF�O@QSHBHO@MSR�SN�F@HM�U@KT@AKD�HMRHFGSR�HMSN�SGDHQ�RSQ@SDFHDR�@MC�QDBDHUDC�ƥQRSG@MC�L@QJDS�ODQRODBSHUDR


This year, we're excited to invite you to join us again for our upcoming Connect Member Summit. We're gearing up to 
provide you with even more valuable insights, engaging discussions, and exclusive access to industry leaders. Stay 
tuned for more details on this year's summit and how you can be a part of it!



UPCOMING EVENTS

GOLF DAY
1 JULY 2024  | THE RIVER CLUB, SANDTON

Experience golfing excellence at the ultra-exclusive River Club. 
Join us for a day of unforgettable golf and networking.

Visit https://golf.digitalcouncil.africa/  to secure your spot  
and explore sponsorship opportunities.

We look forward to seeing you on the greens!

9 FOUR BALLS 
ALREADY TAKEN! 

SECURE YOUR SPOT 
TODAY BEFORE 

THEY’RE ALL GONE!

THANK YOU TO OUR SPONSORS

https://golf.digitalcouncil.africa/
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Looking at the challenges of a typical Internet of Things (IoT) rollout, the biggest hurdle usually isn’t how to con-
QHFW�,R7�GHYLFHV�WR�WKH�/$1��,QVWHDG�JHWWLQJ�SRZHU�FKHDSO\�DQG�UHOLDEO\�WR�WKH�GHYLFH�LV�RIWHQ�D�IDU�PRUH�GLƫFXOW�
problem. For example, installing AC power outlets next to every IoT device is laborious and cost prohibitive. It’s 
also an overkill considering the relatively low amount of energy required by most IoT endpoints. Therefore, power 
over Ethernet (PoE) has become a must-have technology for virtually every enterprise and industrial IoT rollout. 
That said, PoE installations come with their own set of unique challenges.

Cable professionals, integrators and administrators must possess a certain level of knowledge when it comes to 
TMCDQRS@MCHMF�VG@S�HR�MDDCDC�EQNL�@�ONVDQ�CDKHUDQX�ODQRODBSHUD
� CCHSHNM@KKX��ADB@TRD�/N$�RS@MC@QCR�@MC�TRD�B@R-
DR�@QD�BNMRS@MSKX�DWO@MCHMF��CDOKNXHMF�@MC�L@M@FHMF�/N$�DMCONHMSR�@MC�(N3�CDUHBDR�QDPTHQDR�@�SNNK�SG@S�OQNUHCDR�
FQ@MTK@Q�UHRHAHKHSX�HMSN�VGDSGDQ�@�/N$�CDUHBD�VHKK�AD�@AKD�SN�CQ@V�RTƧBHDMS�ONVDQ�@BQNRR�BNOODQ�B@AKHMF�ENQ�DWSDMC-
ed periods of time.

Three unique testing phases emerge throughout the lifecycle of the deployment:

1. #TQHMF�MDV�B@AKD�HMRS@KKR�Ŕ�@MC�VGDM�MN�/N$�ONVDQ�RNTQBHMF�NQ�/N$�DMCONHMS�CDUHBDR�BTQQDMSKX�DWHRS�SN�SDRS�
against - cable installers must use test equipment capable of verifying DC resistance unbalance measurements 
within a pair and across pairs. This will provide assurance that proper power and data delivery should be able to 
be achieved over every twisted-pair in the cable run.

2. .MBD�SGD�B@AKHMF�@MC�/N$�RVHSBGDR�LHCRO@MR�@QD�HMRS@KKDC��ETQSGDQ�SDRSHMF�RGNTKC�AD�ODQENQLDC�SN�UDQHEX�SG@S�SGD�
ONVDQ�RNTQBHMF�DPTHOLDMS�HR�CDKHUDQHMF�ONVDQ�SN�/N$�DMCONHMSR�SG@S�R@SHRƥDR�SGD�DMCONHMSŗR�KN@C�QDPTHQDLDMSR
�
(M�SGHR�RHST@SHNM��SDRS�DPTHOLDMS�@BSR�@R�SGD�/N$�DMCONHMS�@MC�VHKK�QTM�ONVDQ�KN@C�SDRSR�SN�OQNUHCD�@RRTQ@MBD�SG@S�
SGD�QDPTHQDC�KDUDK�NE�/N$�@S�SGD�/#�B@M�AD�@BGHDUDC


3. /N$�KN@C�SDRSHMF�HR�TRDETK�SN�(N3�HMSDFQ@SNQR��B@AKD�HMRS@KKDQR��@MC�MDSVNQJ�@CLHMHRSQ@SNQR��@R�HS�GDKOR�SN�DKHLHM@SD�
@MX�ƥMFDQ�ONHMSHMF�ADSVDDM�SGDRD�FQNTOR�VGDM�@�OQNAKDL�CNDR�@QHRD
�(SŗR�@KRN�@�FQD@S�NOONQSTMHSX�ENQ�SGD�B@AKD�
installer or integrator to create additional revenue by adding this critical step into their cable plant installation, 
UDQHƥB@SHNM�NQ�CDUHBD�HMSDFQ@SHNM�OQNBDRR


+DSŗR�CQHKK�CNVM�@�AHS�ETQSGDQ�SN�TMCDQRS@MC�SGD�SXODR�NE�/N$�SDRSR�SG@S�RGNTKC�AD�QTM��SGD�CHƤDQDMS�SXODR�NE�B@AKHMF�
SN�BGNNRD�EQNL�A@RDC�NM�/N$�MDDCR��SGD�HLONQS@MBD�NE�B@AKD�BDQSHƥB@SHNM�ENQ�MDV�HMRS@KKR�@MC�GNV�SN�BGNNRD�@M� $,�
test tool based on job role.

THOUGHT LEADERSHIP

Best Practices  
for Assuring  
Successful PoE  
Device Deployment
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How does PoE Work and what are the necessary PoE Test functions?
According to the IEEE, power over Ethernet is comprised of three components: 

/NVDQ�RNTQBHMF�DPTHOLDMS��/2$���SGD�ONVDQDC�CDUHBD��/#��@MC�SGD�B@AKHMF�TRDC�SN�CDKHUDQ�ONVDQ�SN�SGD�CDUHBD
� 
$W@LOKDR�NE�ONVDQ�RNTQBHMF�DPTHOLDMS�HR�SGD�RVHSBG�NQ�LHCRO@M�ONVDQ�HMIDBSNQ�@MC�@M�DW@LOKD�NE�@�/#�HR�@�RDBTQHSX�
camera.

Example PoE Test Results listing  
PSE Type and PD Class

Example DC resistance test results PoE Load Test Screen

It is important to understand that twisted-pair copper cabling is dual purpose: it not only carries electricity to power 
SGD�CDUHBD��ATS�HR�@KRN�TRDC�ENQ�$SGDQMDS�C@S@�SQ@MRONQS


3GDQD�@QD�RDUDQ@K�($$$�SVHRSDC�O@HQ�/N$�RS@MC@QCR�SG@S�DWHRS�SNC@X
�$@BG�NMD�CDKHUDQR�U@QXHMF�ONVDQ�KDUDKR�EQNL�SGD�
/2$�SN�SGD�/#
�3GDRD�RS@MC@QCR�@KRN�OQNUHCD�SGD�MDBDRR@QX�RHFM@KKHMF�SG@S�ANSG�SGD�/2$�@MC�/#�VHKK�TMCDQRS@MC
�3GD�
signalling is used to detect whether the PD indeed needs power as well as a negotiation process to determine the 
@LNTMS�NE�ONVDQ�SGD�/#�QDPTHQDR�ENQ�NODQ@SHNM
�"TQQDMSKX��SGDQD�@QD�DHFGS�CHƤDQDMS�ONVDQ�BK@RRDR�@U@HK@AKD�@R�CDƥMDC�
AX�SGD�($$$
�3GD�ONVDQ�CDKHUDQDC�AX�SGD�/2$�Q@MFDR�EQNL���6@SSR�HM�@�BK@RR���CDUHBD�SN����6@SSR�HM�@�BK@RR���CDUHBD
�3N�
KD@QM�LNQD�@ANTS�SGD�LNRS�ONOTK@Q�($$$�/N$�@MC�/N#+�RS@MC@QCR��QDEDQ�SN� $,ŗR�CDS@HKDC�AKNF�� $,�SDRS
BNL�
�

6GDM�OK@MMHMF�ENQ�/N$�QNKKNTSR��HSŗR�HLONQS@MS�SG@S�ANSG�SGD�/2$�@MC�B@AKHMF�AD�SGNQNTFGKX�SDRSDC�SN�UDQHEX�OQNODQ�
NODQ@SHNM�VHSGHM�SGD�U@QHNTR�/N$�BK@RRDR
�3GHR�HMBKTCDR�MNS�NMKX�OD@J�6@SS@FD�B@O@BHSX�Ŕ�ATS�@KRN�RTRS@HMDC�ONVDQ�
CDKHUDQX�NUDQ�SHLD�@MC�VGDSGDQ�SGD�B@AKHMF�B@M�RTBBTLA�SN�#"�QDRHRS@MBD�TMA@K@MBD�HRRTDR
�$WSDMCDC�SDRSHMF�ENQ�#"�
QDRHRS@MBD�TMA@K@MBD�G@R�ADBNLD�@M�DRRDMSH@K�RSDO�VHSGHM�SGD�(N3�CDOKNXLDMS�OQNBDRR�@R�CDUHBDR�SG@S�QDPTHQD�/N$

�
KDUDKR�NE�ONVDQ�@S���6�NQ�GHFGDQ�@QD�LNQD�OQNMD�SN�B@TRHMF�RHFMHƥB@MS�HMSDQEDQDMBD�OQNAKDLR�VHSG�C@S@�CDKHUDQX
�
Thus, for IoT implementations that require higher power delivery levels such as modern wireless access points 
�6 /R��@MC�O@MSN��SHKS��/39��B@LDQ@R��SGNQNTFG�SDRSHMF�NE�#"�QDRHRS@MBD�TMA@K@MBD�HR�GHFGKX�QDBNLLDMCDC
�

%HM@KKX��ANSG�/N$�KN@C�@MC�MDFNSH@SHNM�SDRSHMF�VHKK�DMRTQD�@�RLNNSG�/N$�DMCONHMS�QNKKNTS�VHSG�E@Q�EDVDQ�HRRTDR�QDK@S-
ed to long-term power delivery use and Wattage mismatches. 

IEEE standards
($$$�RS@MC@QCR�CDƥMD�CHƤDQDMS�KDUDKR�NE�ONVDQHMF
�/N$�@KRN�ENKKNVR�SGD�R@LD�CHRS@MBD�KHLHS@SHNM�NE����LDSDQ�SG@S�
twisted pair cabling runs follow, as power level will decrease as it traverses the wire. This is why the standards de-
ƥMDR�ONVDQ�KDUDKR�@S�ANSG�SGD�/2$�@MC�/#
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Choosing the right cabling
3GDQD�@QD�RDUDQ@K�$SGDQMDS�B@AKD�RS@MC@QCR�SG@S�/N$�B@M�NODQ@SD�@BQNRR
�2NLD�B@AKD�SXODR�@QD�ADSSDQ�SG@M�NSGDQR�
CDODMCHMF�NM�SGD�V@SS@FD�XNTQ�/#R�QDPTHQD
�6HSGHM�BNLLNM�NƧBD�@MC�L@MTE@BSTQHMF�CDOKNXLDMS�DMUHQNMLDMSR��
XNTŗKK�KHJDKX�BNLD�@BQNRR�DWHRSHMF�ENTQ�O@HQ�BNOODQ�B@AKHMF�TRHMF�" 3���" 3�D�@MC�" 3��RS@MC@QCR
�/#ŗR�QDPTHQHMF�
KNVDQ�V@SS@FD�B@M�TSHKHYD�SGHR�NKCDQ�B@AKHMF
�'NVDUDQ��HSŗR�GHFGKX�QDBNLLDMCDC�SG@S�VGDM�ONVDQHMF�CDUHBDR�SG@S�
QDPTHQD���6�NQ�GHFGDQ�RDMS�NUDQ�SGD�B@AKHMF��MDVDQ�" 3� ��NQ�GHFGDQ��B@AKHMF�RGNTKC�AD�QTM
�3GDRD�SXODR�NE�B@AKDR�
use thicker conductor diameters that helps reduce resistance. This is critical so that power is not lost due to com-
pounding resistance over longer cable runs. CAT6A cabling is also better insulated and can handle the added heat 
produced by the higher power loads being sent across the wires. This is especially important when running higher 
V@SS@FD�/N$�HM�K@QFD�B@AKHMF�ATMCKDR
�+@RSKX��SGHBJDQ�B@AKDR�@QD�E@Q�LNQD�B@O@AKD�@S�CDKHUDQHMF�GHFGDQ�ONVDQ�@MC�E@RS-
DQ�$SGDQMDS�SQ@MRLHRRHNM�RODDCR�ENQ�LTKSHFHF@AHS�BNMMDBSHNMR�NUDQ�SVHRSDC�O@HQ�BNOODQ
�3GTR��QTMMHMF�MDVDQ�B@AKHMF�
future-proofs your IoT investment.

Certify all cabling to ensure it meets stringent standards
3N�HMBQD@RD�SGD�KHJDKHGNNC�SG@S�XNTQ�B@AKHMF�VNMŗS�AD�@M�HRRTD�VGDM�QTMMHMF�/N$��HSŗR�MDBDRR@QX�ENQ�B@AKHMF�BNMSQ@B-
tors to certify cabling to meet the cable manufacturers strict standards. This is true not only in terms of ensuring 
that the cabling can operate at multi-gigabit speeds – but also to test and ensure proper power load capacity for 
($$$����
�@E�����
�@S�@MC����
�AS�RS@MC@QCR


Choosing the right test tool
 MX�RTBBDRRETK�(N3�CDOKNXLDMS�QDPTHQDR�SG@S�SGD�OQNODQ�SNNKR�AD�HM�OK@BD�SN�FDS�SGD�INA�CNMD�QHFGS�SGD�ƥQRS�SHLD
�
1D@BG�NTS�SN�+@LAC@�3DRS�ENQ�LNQD�HMENQL@SHNM�NM� $,ŗR�OQNCTBS�ONQSENKHN�@MC�SGD�KNB@K�RTOONQS�VD�B@M�OQNUHCD�
VHSG�@MX�/N$�OQNIDBS�ENQ�OK@MMHMF��SDRSHMF�@MC�SQNTAKDRGNNSHMF


Common Applications

3N�ƥMC�NTS�LNQD�UHRHS�www.lambdatest.co.za or send them us an email at support@lambdatest.co.za
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WHAT WE'VE BEEN UP TO

On Friday 26 April the DCDT, in partnership with Industry and sponsored by the DCA, held a luncheon that brought 
together the ICT Sector to celebrate 30 years of collaboration and growth in the Industry. 

 R�2NTSG� EQHB@�BDKDAQ@SDC����XD@QR�NE�CDLNBQ@BX��SGD�("3�HMCTRSQX�QDƦDBSDC�NM�HSR�OHUNS@K�QNKD�HM�RG@OHMF�SGD�
nation's progress. Since the historic 1994 elections that marked the end of apartheid, ICT has been a driving force 
behind South Africa's social, economic, and political development.

Over the past three decades, the ICT sector witnessed remarkable growth and innovation, transforming the way peo-
ple communicated, worked, and accessed information. From the introduction of mobile phones to the widespread 
adoption of the internet, ICT bridged gaps, empowered communities, and enabled businesses to thrive in a digital 
age.

One of the key achievements of South Africa's democracy was the expansion of ICT infrastructure and access. 
Through initiatives like the National Integrated ICT Policy White Paper, the Government worked to ensure that all cit-
HYDMR�G@C�@ƤNQC@AKD�@BBDRR�SN�LNCDQM�BNLLTMHB@SHNM�SDBGMNKNFHDR
�3GHR�MNS�NMKX�BNMMDBSDC�QDLNSD�@QD@R�ATS�@KRN�
opened up new opportunities for education, healthcare, and entrepreneurship.

The ICT industry also played a crucial role in driving economic growth and job creation. South Africa's thriving tech 
ecosystem produced innovative startups and attracted investment from around the world. The rise of digital plat-
forms and e-commerce created new avenues for businesses to reach customers and expand their markets.

Looking ahead, the ICT industry remained committed to advancing South Africa's democracy by leveraging technol-
ogy to address key challenges. From promoting digital inclusion to enhancing cybersecurity, the sector continued to 
evolve and adapt to meet the needs of a rapidly changing world.

As South Africa celebrated this historic milestone, the ICT industry stood ready to build on the progress of the past 
30 years and drive further innovation, growth, and development for the next generation.

Celebrating 30 Years of Democracy:  
The ICT Industry's Transformative Journey in South Africa
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We were delighted to spend some time with our good friends and Corporate Members at Calix recently, who 
have been telling us about their UK deployment, and their considerable shift towards the consumer. Based in 
&DQDGD�DQG�WKH�86��ZH�FDXJKW�XS�ZLWK�'DQ�%ORFK��9LFH�3UHVLGHQW�RI�*OREDO�&ORXG�6ROXWLRQ�6DOHV�RYHU�FRƨHH�

THOUGHT LEADERSHIP

From Deployment to Customer Service
How Does An ISP Successfully Pivot?
by Dan Bloch, Vice President of Global Cloud Solution Sales, Calix

Dan explained that a successful 
deployment is a technical achieve-
ment, requiring the synergy of 
multiple parties, precise costing, 
VDKK�SQ@HMDC�RS@Ƥ�@MC�DƤDBSHUD�
communication. What comes after 
that is a whole other set of skills, 
requiring ISPs pivot immediately 
into a customer service role. 

Dan went into detail. “The main 
issue is one of service. How do I 
make sure my services are distinct, 
regardless of where a subscriber 
is being serviced?” He is right of 
course. Broadband is not a tangi-
ble product, like a pizza or a new 
frying pan. Consumers are only 
interested in speed and service. 
There is nothing else to distinguish 
broadband providers.

He went on, “Correct. There are 
two challenges as I see it, post 
deployment. Whatever we do, it 
has to look like me and my brand, 
regardless of what the plumb-
ing is underneath. And then the 
second challenge is, how do you 

pivot away from building a great 
network?  The serviceability 
infrastructure around the network 
needs to adapt to a consumer 
marketing and sales powerhouse, 
because without marketing and 
R@KDR�HSŗR�QD@KKX�CHƧBTKS�SN�LNMDS-
ise the big, massive infrastructure 
HMUDRSLDMS�XNTŗUD�ITRS�L@CD
Ś��

Pivoting is right. Left brain engi-
neers rarely possess right brain 
creative instinct to make good 
marketers. The transition is consid-
erable. 

Dan smiled and took a sip of cof-
EDD
�ř8NTŗQD�QHFGS
�4KSHL@SDKX�(2/R�
are evaluated on the value of the 
@RRDS��@MC�HE�SGD�@RRDS�HRMŗS�FDM-
DQ@SHMF�@MX�QDUDMTD�NQ�OQNƥS@AKD�
QDUDMTD��HSŗR�NAUHNTRKX�MNS�@R�U@KT-
@AKD�@R�HS�BNTKC�AD
� S�"@KHW��VDŗUD�
seen massive investment in great 
technologists building out amazing 
MDSVNQJR
��!TS�VDŗUD�MNSHBDC�SGDQD�
HR�RHFMHƥB@MSKX�KDRR�HMUDRSLDMS�HM�
understanding what it takes to be 
a good consumer company. 

(S�OQNA@AKX�CNDRMŗS�NBBTQ�SN�ODNOKD�
@S�ƥQRS�SN�L@JD�SG@S�KD@O��(�RTF-
FDRSDC
�ř-N�QD@KKX��MN
�2N�VD�CNMŗS�
RDD�@�KNS�NE�CHƤDQDMSH@SHNM��NQ�DUDM�
much investment in creating viable 
monetisation strategies.”

'HRSNQHB@KKX��SGD�4*�HR�MNS�QD@KKX�
known for its customer service. It 
CNDRMŗS�S@JD�LTBG�QDB@KK�SN�SGHMJ�
of a time any one of us received 
terrible customer service in the 
4*
�6DŗUD�BNLD�@KNMF�HM�KD@OR�@MC�
bounds in the last twenty years, 
but we still have a long way to go 
compared to North America. So 
how do you carve out excellent 
BTRSNLDQ�RDQUHBD�VGDM�XNTŗQD�MNS�
known as a consumer brand? “ Let 
me take a step back,”  
#@M�ADF@M
�ř,NRS�@KSMDSR�CNMŗS�
have a brand, a renowned image 
SG@S�ODNOKD�QDBNFMHRD�SG@S�SGDXŗQD�
going to buy from. So the only 
way really is a lot of marketing 
investment, word-of-mouth and 
BNMRHRSDMBX
� MC�G@UHMF�@�CHƤDQDM-
tiated experience over any other 
alternative. 

https://www.calix.com/
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2N�HSŗR�LNMDX�@MC�DƤNQS�SGDM�

Dan nodded. “Why does every-
body buy from Amazon? Because 
HSŗR�D@RX��ADB@TRD�HS�RGNVR�TO�
SGD�MDWS�C@X��@MC�SGDQDŗR�@�GTFD�
choice, and always something 
VHSGHM�LX�ATCFDS
�3G@SŗR�HS
�2N�
the same goes with providing a 
CHƤDQDMSH@SDC�(MSDQMDS�RDQUHBD
�(E�
@KK�XNTŗQD�FNHMF�SN�CN�HR�OQNUHCD�
connectivity to the house and not 
focus on what that enables inside 
the house, and how will it be used? 
You will only ever look like a com-
modity.”

 MC�@�E@BDKDRR�NMD�@S�SG@S
�ř3G@SŗR�
QHFGS
�(SŗR�G@QC�SN�G@UD�@�CHƤDQDM-
SH@SDC�RDQUHBD��ADB@TRD�SGDM�HSŗR�
like water. You turn on the tap - the 
V@SDQ�BNLDR�NTS�NQ�HS�CNDRMŗS��ATS�
HSŗR�NMKX�NM�NQ�NƤ


6R�KRZ�GR�\RX�GLƨHUHQWLDWH�\RXU�
service? It can’t be an easy task. 
Dan replied, “You have to think: 
how is it being used in the house?  
Am I consuming it from an iPad, 
and I’m streaming wirelessly, 
and I don’t want to ever see the 
little circle going slowly, slowly, 
slowly, waiting for it to spool up 
content?”

He warmed to his theme. “Am I 
NTS�HM�SGD�F@QCDM��@MC�(ŗL�Y@OOHMF�
a plant with my phone and trying 
SN�ƥFTQD�NTS�VG@S�JHMC�NE�OK@MS�HS�
is? Do I need to pull it out because 
HSŗR�@�VDDC��NQ�XNT�JMNV��"@QNKHM@�
1D@ODQ�Ś�.Q�)@O@MDRD�JMNSVDDC
�
#NMŗS�FDS�LD�RS@QSDC
�#@M�K@TFGDC
�
“So you have to think about how 
the subscribers are using it. And 
then, once you think about how 
the subscribers are using it, you 
G@UD�SN�S@HKNQ�GNV�XNTŗQD�FNHMF�SN�
market with the use of my service 
in mind, and if you can unlock that 
RDBQDS��SGDM�XNTŗQD�CHƤDQDMSH@SDC
Ś

Dan agreed that the network gives 
you some empowerment as an ulti-
mate on things like maybe pricing 
KDUDKR�NE�RDQUHBD
�!TS�SG@S�VNMŗS�
AD�CHƤDQDMSH@SHMF�DMNTFG
�(S�VNMŗS�
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KD@C�SN�@M�HMƦTW�NE�@BPTHRHSHNM�NE�MDV�RTARBQHADQR
�ř2N�XNT�G@UD�SN�SGHMJ�
@ANTS�VG@S�@OOD@KR�SN�RTARBQHADQR��@MC�HE�XNTQ�NƤDQ�KNNJR�SGD�R@LD�@R�
DUDQXANCX�DKRDŗR
� MC�XNTŗQD�MNS�@�JMNVM�AQ@MC��NQ�XNTŗQD�@�AQ@MC�@RRNBH-
ated with less-than-stellar service.” 

He went on. “There are lots of companies working with models that give 
@V@X�SGD�ƥQRS�XD@Q�EQDD�NE�BG@QFD
�.Q�SGDX�LHFGS�FHUD�SGD�RDBNMC�XD@Q�
@V@X�@S����
�(ŗUD�S@KJDC�SN�@�ATMBG�NE�ODNOKD�@ANTS�SGHR�@MC�VG@S�(�B@MŗS�
TMCDQRS@MC�HR��VGX�@QD�XNT�FHUHMF�HS�@V@X�ENQ�MNSGHMF��6GX�@QDMŗS�XNT�
asking for something in return? I tell them this and they look at me like I 
G@UD�SGQDD�GD@CR
�(ŗL�@KQD@CX�RSQTFFKHMF�SN�FDS�RTARBQHADQR��SGDX�SDKK�LD
�
6GX�VNTKC�@MXANCX�FHUD�LD�@MXSGHMF�VGDM�(ŗL�SQXHMF�SN�FDS�SN�SGDL�

ř MC�(�R@HC��6DKK��XNT�CNMŗS�G@UD�SN�L@JD�HS�NMDQNTR��ATS�XNT�G@UD�SN�L@JD�
HS�LD@MHMFETK��RN�(�FHUD�SGDL�@M�DW@LOKD
�6GX�CNMŗS�XNT�BQD@SD�@�K@VM�
RHFM�@MC�R@X��(ŗL�FNHMF�FHUD�XNT�ƥESX�NMD�ODQBDMS�NƤ�HE�XNT�OTS�LX�RHFM�NM�
your front lawn for the next three months.

ř6GX�VNTKC�(�CN�SG@S��SGDRD�FTXR�@RJ�LD
�2N�KDSŗR�R@X�SGD�ODQRNM�VGN�
ATXR�HS��KDSŗR�B@KK�GHL�)@RNM
�6DKK��)@RNM�G@R�MDHFGANTQR
�3GDXŗQD�FNHMF�SN�
V@KJ�SGDHQ�CNFR
�3GDXŗQD�FNHMF�SN�RDD�XNTQ�RHFM
�3GDXŗQD�FNHMF�SN�@RJ�)@RNM�
@ANTS�HS�@MC�GDŗKK�R@X��.G��(�G@UD�SGD�ADRS�(MSDQMDS�RDQUHBD�DUDQ
�(SŗR�RN�E@RS
�
(�MDUDQ�V@HS�ENQ�@MXSGHMF
�(S�ITRS�CNVMKN@CR
�3GDXŗQD�FNHMF�SN�FN�GNLD��
@MC�SGDXŗQD�FNHMF�SN�S@KJ�SN�SGDHQ�RONTRDR
�Ŗ)@RNM�ITRS�FNS�SGD�ADRS�(MSDQMDS�
DUDQ�EQNL�SGHR�BNLO@MX��RVDDSGD@QS
ŗ

Dan concluded, “That word-of-mouth is powerful, better than any adver-
SHRHMF
�(S�VHKK�ROQD@C�KHJD�VHKCƥQD
� MC�SGD�LNQD�OK@BDR�XNTQ�RHFMR�ONO�TO��
SGD�LNQD�AQ@MC�QDBNFMHSHNM�XNT�VHKK�G@UD
� MC�ADB@TRD�XNTŗQD�FDSSHMF�@�
V@QL�KD@C�EQNL�RNLDNMD�SG@SŗR�SQTRSDC�XNT�FDS�HLOKHDC�SQTRS
�3G@SŗR�GNV�
you build a brand at the grassroots.” 

Drawing directly from the Seven Principles of Persuasion, there are two at 
VNQJ�QHFGS�GDQD
�2NBH@K�/QNNE��HE�)@RNM�R@HC�HSŗR�SGD�ADRS��@MC�(�U@KTD�)@RNMŗR�
NOHMHNM��SGDM�HS�LTRS�AD�FNNC��@MC�SGD�/QHMBHOKD�NE�1DBHOQNB@SHNM��XNT�
RBQ@SBG�LX�A@BJ��(ŗKK�RBQ@SBG�XNTQŗR�
�

Dan went on to explain that the ISP has to make investments about 
building out their brand, and then consider how their service itself will be 
CHƤDQDMS�EQNL�@MXANCX�DKRDŗR
�ř3GD�NMDR�SG@S�VHKK�VHM�@QD�SGD�NMDR�VHSG�
SGD�CDDODRS�ONBJDSR��@MC�SGDX�B@M�@ƤNQC�SN�CN�@�KNS�NE�@BPTHRHSHNM��VGN�
@KRN�TMCDQRS@MC�SG@S�SGDXŗQD�FNHMF�SN�G@UD�SN�LNMDSHRD�HS�@MC�G@UD�LNMD-
tisation strategies.

https://www.calix.com/
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ř(2/R�MDDC�MDV�V@XR�SN�CHƤDQDMSH@SD�@MC�FQNV�SGDHQ�AQ@MC�HM�@M�HMBQD@RHMFKX�BNLODSHSHUD�L@QJDS�Ś�R@HC�#@M��
ř@MC�VD�@QD�@MRVDQHMF�SGD�B@KK�VHSG�SGD�K@TMBG�NE�SGD�"@KHW�1DUDMTD�$#&$�RNKTSHNM�HM�SGD�4
*
�L@QJDS�RN�SG@S�
DUDM�SGD�RL@KKDRS�@KSMDS�B@M�SGHMJ�ADXNMC�RODDC�@MC�NƤDQ�MDV�L@M@FDC�RDQUHBDR�SG@S�VHKK�RDS�SGDL�@O@QS�HM�SGD�
marketplace. Building your brand by providing customer relevant connected experiences with incredible cus-
SNLDQ�RDQUHBD�MN�L@SSDQ�VGHBG�MDSVNQJ�XNT�CDKHUDQ�NM�HR�GNV�XNT�BQD@SD�@�CHƤDQDMSH@SDC�OQNONRHSHNM�@MC�RHCD�
RSDO�SGD�Q@BD�SN�SGD�ANSSNL�NM�OQHBHMF
�6DŗQD�DWBHSDC�SN�RDD�4
*
�OQNUHCDQR�QD@OHMF�SGD�ADMDƥSR�NE�SGD�"@KHW�1DU-
DMTD�$#&$��@�OQNUDM�@MC�SDRSDC�RNKTSHNM�SG@S�VHKK�GDKO�SGDL�SN�FQNV� 1/4��BQD@SD�TORDKK�NOONQSTMHSHDR��HMBQD@RD�
subscriber satisfaction, and eliminate churn.”

At this point Broadband took a chance and asked the million dollar 
question.  What does that monetisation strategy look like once the 
build is done? Dan raised his eyebrows and said, “The recipe for our 
secret sauce? You really want to know? And am I going to give it  
up in this interview?” He made me wait.

“Ok sure. Here goes:”

Take responsibility for 
SGD�VHƥ�PT@KHSX�HM�XNTQ�

BTRSNLDQ’R�GNLD
�

&DS�SN�JMNV�SGDL
�

Solve their prNAKDLR�
ENQ�SGDL��ADENre they 

ADBNLD�@M�HRRTD
�

Dan 
Bloch’s 

Customer 
Service 

Bible

Shift your 
company 

mindset from the 
network to the 

consumer

Create Your 
Brand

1

2

How much 
am I willing

 to invest in my 
brand and my 

service?

3

What’s my 
service going to 

look like? 

4

Problem 
solve for your 

customer 

5

6G@S�VHKK�LX�
brand be?

How will I 
create it? 

'NV�VHKK�K�L@HMS@HM�TAHPTHSX�NE�SG@S�RDQUHBD�KDUDK�HM�DUDQXSGHMF�(�CN��VGDSGDQ�
it’R�SGD�DWODQHDMBD�NE�GHSSHMF�LX�VDARHSD�@MC�RHFMHMF�TO�ENQ�RDQUHBD���

'NV�VHKK�HS�VNQJ�VGDM�(�G@UD�@�AHKKHMF�PTDRSHNM��

CrD@SD�SG@S�DMSGTRH@RL�@ANTS�ADHMF�XNTQ�BTRSNLDr
�

$UDQX�SHLD�XNT�HMSDQ@BS�VHSG�LX�NQF@MHR@SHNM�(�V@MS�SN�GD@Q�XNT�R@y��(�KNUD�
SGDRD�FTXRʖ�(�G@SD�O@XHMF�XNT�DUDQX�LNMSG
�!TS�(�KNUD�SGDRD�FTXR
�

What incrDLDMS@K�L@M@FDC�RDQUHBDR�@L�(�FNHMF�SN�Orovide on top of the 
broadband itself? THD�SGDL�HM
�$MBNTQ@FD�AQ@MC�KNX@KSy
�

For more information, see www.calix.com or contact  
Gerard Rebelo, Regional Sales Director at Calix,  
NM�
�����������������gerard.rebelo@calix.com

mailto:gerard.rebelo@calix.com?subject=
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Monetize your network with
our end-to-end turnkey solution 

Managed
Wi-Fi

 Gerard Rebelo, Sales Manager
 gerard.rebelo@calix.com 
 M +27 82 772 0659

The Calix Cloud seamlessly
integrates with your network,
empowering precise business
optimization. 

Customized
App

Enhanced
Security

Access real-time data—network
intelligence, subscriber insights,
and platform performance—360
degrees of insights to elevate
subscriber acquisition and
loyalty.

For Residential & Small Business Subscribers 

Empower Your Business with:
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WHAT WE'VE BEEN UP TO

Empowering Young Women

We are proud and excited to announce that the second 
group of learners who commenced Optic Fiber training 
at Letlhakga Projects (Pty) Ltd�NM�)@MT@QX�����������
have successfully undergone their theoretic training and 
@QD�BTQQDMSKX�CNHMF�SGDHQ�OQ@BSHB@K�ƥDKC�VNQJ


The FemaleForce Network crew is now doing excep-
tionally well, acquiring the practical hands-on skills 
and installing Optic Fibre at various sites around City 
of Tshwane, which includes residential, commercial and 
industrial zones, under the guidance and supervision of 
Letlhakga Projects team.

The Digital Council Africa, in collaboration with our part-
ners MICT SETA, would like to congratulate the learners 
in their resilience, persistence and perseverance to 
complete the training and acquire the skills needed 
to secure employment opportunities, enter our digital 
economy and assist Africa in bridging the digital divide 
and drive transformation.

DCA would like to sincerely thank MICT SETA and  
Letlhakga Projects for the tremendous support they  
are providing to our learners.

We wish them all the best in their future endeavours.
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Over the past year and a half, we’ve seen the audience for AI extend from IT experts to almost anyone with access 
to the internet. Thanks to Large Language Models online users can now interact with AI systems, whether they 
can code or not. In fact, a big part of the reason why Generative AI has been such a game-changer is because it has 
HOLPLQDWHG�WKH�QHHG�IRU�VSHFLDOLVHG�$,�NQRZOHGJH�WR�H[SHULHQFH�WKH�EHQHƩWV�RI�WKH�WHFKQRORJ\��,Q�VKRUW��WKH�RS-
portunity to democratise AI has never been greater.

Five governance 
strategies 
that can help 
accelerate the 
AI opportunity 
in Africa

By Akua Gyekye,  
*RYHUQPHQW�$ƱDLUV�'LUHFWRU�� 
Microsoft Africa

And with AI increasingly in the 
hands of African innovators, we 
expect to see faster and more pro-
IRXQG�SURJUHVV�LQ�QHDUO\�HYHU\�ƩHOG�
of human endeavour. 

However, for Africa to meet this op-
portunity and truly democratise AI, 
there is still much work to be done 
around accelerating access to inter-
net connectivity and growing digital 
literacy – which is why this has 
been such a central focus of Micro-
RNESŗR�HMUDRSLDMSR�HM�SGD�BNMSHMDMS�
over the past 30 years. 

We are also keenly aware that the 
challenges ahead extend beyond 
the need for greater investment 
in essential infrastructure and ca-
pabilities. In fact, many public and 
private organisations in Africa view 

the risk of new safety and regu-
latory requirements as one of the 
biggest stumbling blocks to wider 
implementation of the technology. 

(SŗR�BKD@Q�SG@S�SN�E@RS�SQ@BJ� (��KD@C-
ers will need to work together 
to advance its governance more 
PTHBJKX
�3N�RTOONQS�SGDRD�DƤNQSR��VD�
compiled a report titled “Govern-
ing AI: A Blueprint for the Future” 
which was spearheaded by Mic-
QNRNESŗR�5HBD�"G@HQ�@MC�/QDRHCDMS��
Brad Smith. This has since been 
reworked to suit the needs of dif-
ferent countries and regions and 
earlier this year we launched, “AI in 
Africa: Meeting the Opportunity”. 
3GHR�VGHSDO@ODQ�DWOKNQDR�SGD�ƥUD�
key focus areas that can contribute 
positively to the work ahead.

1. Implement and build 
upon new government-led 
AI safety frameworks
When it comes to using AI safely, 
NMD�NE�SGD�LNRS�DƤDBSHUD�V@XR�SN�
accelerate progress is to build on 
existing governmental frameworks. 

Several African countries have al-
ready begun to formulate their own 
legal and policy frameworks and are 
helping to lead discussions around 
AI policy and strategy development 
on a regional, continental, and glob-
@K�RB@KD��NƤDQHMF�U@KT@AKD�HMRHFGSR�
for other countries looking to do the 
same. 

6GHKD�@S�CHƤDQDMS�RS@FDR�NE�HL-
plementation, they all are looking 
SN�ƥMC�A@K@MBD�ADSVDDM�SGD�MDDC�



18

    

April 2024

THOUGHT LEADERSHIP
to create guardrails for the new 
technology while at the same time 
wanting to help a nascent industry 
grow, innovate, and adopt these 
new and emerging technologies. 

The African Union (AU) continues 
to convene experts from across the 
continent and this year published 
a policy draft containing a compre-
hensive continental strategy for AI 
regulations for African countries. 
Their coordinated approach aims to 
consider the “responsible, safe and 
EHQHƩFLDO�XVHŞ�RI�WKH�WHFKQRORJ\�
for all Africans. Once adopted, this 
framework would help countries 
that lack AI policies or regulations 
to create their own national strate-
gies and would also urge those that 
have them to revise and harmonise 
their policies with the AU’s. 

The draft proposes guidelines for 
codes and practices that are tai-
KNQDC�SN�CHƤDQDMS�RDBSNQR��RS@MC@QCR�
@MC�BDQSHƥB@SHNM�ANCHDR�SN�DU@KT@SD�
and compare AI systems, regulato-
ry sandboxes for secure testing of 
AI, and the creation of national AI 
councils to supervise and track the 
responsible use of AI. 

2. Require safety brakes 
for AI systems that con-
trol critical infrastructure
While most potential AI scenarios 
CN�MNS�ONRD�RHFMHƥB@MS�QHRJR��HSŗR�FN-
ing to be increasingly important to 
identify those high-risk situations 
SG@S�VHKK�QDPTHQD�ŖR@EDSX�AQ@JDRŗ
�
This is particularly relevant when it 
comes to systems that manage or 
control critical infrastructure such 
as electricity grids, water systems, 
SQ@ƧB�RXRSDLR�NQ�DLDQFDMBX�QD-
sponses. These brakes ensure sys-
tems can be quickly controlled or 
stopped by humans if necessary.

One way for governments to begin 
developing this safety mechanism 
HR�AX�CDƥMHMF�SGD�BK@RR�NE�GHFG�QHRJ�
AI systems that are being deployed 
to control critical infrastructure and 
then requiring developers to build 

and embed such added layers of se-
BTQHSX�HM�SGD�ENQL�NE�ŖR@EDSX�AQ@JDRŗ


From there, operators can rigorously 
test and monitor these high-risk sys-
tems, making certain that they can 
avoid unintended consequences and 
remain under human control. This 
approach highlights the need to cre-
ate AI systems that can recognise, 
prevent, and stop unwanted behav-
iors, following the best standards in 
human-computer interaction.

3. Develop a broader legal 
and regulatory framework 
based on the technology 
architecture for AI
To address AI's legal and regulatory 
challenges, a framework mirror-
ing AI's technology architecture is 
needed, focusing on the three lay-
DQR�NE�SGD�SDBG�RS@BJ��VHSG�CHƤDQDMS�
obligations for the level of applica-
tions and the layers beneath, which 
are the AI foundational models and 
the infrastructure. The law will also 
need to place various regulatory re-
RONMRHAHKHSHDR�TONM�CHƤDQDMS�@BSNQR�
based upon their role in managing 
SGD�CHƤDQDMS�@RODBSR�NE�SGD� (�SDBG-
nology.

Laws should apply existing protec-
tions to AI applications, ensuring 
safety and rights without necessi-
tating new regulations, as current 
laws can often be adapted.

For foundational AI models and 
their deployment, however, new 
regulatory approaches are neces-
sary, especially for models with 
RHFMHƥB@MS�B@O@AHKHSHDR
�3GHR�BNTKC�
include a multitiered licensing re-
gime, enforced by the government, 
for the development and deploy-
ment of highly capable AI models, 
emphasising safety, security, and 
international cooperation.

One of the initial challenges will be 
SN�CDƥMD�VGHBG� (�LNCDKR�RGNTKC�
be subject to this level of regula-
tion. It will be necessary for leading 
AI developers to share specialised 

knowledge about advanced AI 
LNCDKR�SN�GDKO�FNUDQMLDMSR�CDƥMD�
the regulatory threshold. They can 
then outline the requirements that 
must be met to obtain a license to 
develop or deploy a highly capable 
AI model.

 M�DƤDBSHUD�KHBDMRHMF�QDFHLD�VHKK�
help to ensure that we maintain 
control over our electricity grid and 
other AI-operated infrastructure.

Additionally, AI datacentres, critical 
to the operation of these advanced 
AI models, should be mandated to 
LDDS�RODBHƥB�QDPTHQDLDMSR�SN�DM-
sure the responsible development 
and deployment of these technol-
ogies.

4. Promote transparency 
and ensure academic and 
public access to AI
A key aspect of AI policy that will 
require serious discussion in the 
coming months and years is the 
balance and tension between secu-
rity and transparency. For example, 
some experts think that keeping 
AI model weights (which are parts 
of a model that are crucial for a 
LNCDKŗR�@AHKHSHDR��RDBQDS�VHKK�AD�
necessary for security as this might 
be required to safeguard vital na-
tional security and public safety 
interests. However, in many other 
cases, transparency will be import-
ant to improve the understanding 
of security needs and develop best 
OQ@BSHBDR
�3GHR�HR�VGX�HSŗR�HLONQS@MS�
to think through how one can pro-
UHCD�CHƤDQDMS�SXODR�NE�SQ@MRO@QDMBX�
HM�CHƤDQDMS�BHQBTLRS@MBDR


Transparency reports can play an 
important role in driving corporate 
accountability and empowering the 
public to understand AI systems, 
including where and how they are 
ADHMF�TRDC
�4KSHL@SDKX��SGD�OTAKHB�
needs to be informed when content 
has been created by AI. This also 
applies to original content that has 
been altered using AI. 



Another aspect that adds to trans-
parency is to provide broad access 
to AI resources for academic re-
RD@QBG�@MC�SGD�MNMOQNƥS�BNLLT-
nity. Academic research has and 
will continue to play an important 
role in societal innovation and the 
MNMOQNƥS�RDBSNQ�VHKK�AD�BQHSHB@K�SN�
ensure that AI technology remains 
accessible and accountable.

5. Pursue new public- 
private partnerships to 
use AI as an effective tool 
to address the inevitable 
societal challenges 
that come with new 
technology 

AI is a powerful tool with immense 
potential for good. Like with other 
technologies, however, there are 
some who will try use it as a weap-
on. Fortunately, the technology can 
@KRN�AD�G@QMDRRDC�SN�ƥFGS�@F@HMRS�

the abuse of AI and to address so-
cietal challenges. Public and pri-
vate partnerships between gov-
ernments, companies and NGOs 
will be needed to drive progress 
in this and other key areas, from 
skills development to sustainabil-
HSX�DƤNQSR
�

6DŗUD�RDDM�SGD�DƤDBSHUDMDRR�NE�
this approach in countries like 
-HFDQH@�VGDQD�VDŗUD�O@QSMDQDC�
VHSG�SGD�4MHSDC�-@SHNMR�#DUDKNO-
ment Programme to co-convene 
the AI for Development Reference 
Group, a multi-stakeholder and 
interdisciplinary collaboration 
tasked with helping shape the 
BNTMSQXŗR� (�@FDMC@
�(M�*DMX@��VD�
launched a Responsible AI series 
VHSG�!NVL@MR��2SQ@SGLNQD�4MH-
versity, and other stakeholders 
to discuss AI policy, regulatory 
frameworks and governance with-
HM�SGD�BNTMSQXŗR� (�DBNRXRSDL
�

 MC�HM�2NTSG� EQHB@��,HBQNRNESŗR�
partnerships with key players across 
the public and private sectors are 
reshaping public service delivery 
and addressing multifaceted busi-
ness and societal challenges in 
areas such as health care system 
optimisation. Collaboration with the 
Desmond Tutu Health Foundation 
�#3'%��@S�SGD�RS@QS�NE�".5(#�����
for example, contributed to crucial 
".5(#����U@BBHMD�SQH@KR
� �RXRSDL�
G@QMDRRHMF�,HBQNRNES�#XM@LHBR�����
and Microsoft Azure Cognitive Ser-
vices was implemented to help the 
DTHF manage various healthcare 
services and clinical trials, provid-
ing the Foundation with real-time 
@BBDRR�SN�C@S@�SN�HLOQNUD�DƧ-
ciencies and reporting while also 
enabling the automated booking 
@MC�RBGDCTKHMF�NE�O@QSHBHO@MSR
�4KSH-
mately, the DTHF was able to enrol 
and manage study participants 
LTBG�E@RSDQ�@MC�LNQD�DƧBHDMSKX
�

These are of course a few examples with many more initiatives taking place across Africa.

While we certainly don’t have all the answers to the questions that this new AI era brings, we believe that by 
ZRUNLQJ�ZLWK�VWDNHKROGHUV�DFURVV�WKH�FRQWLQHQW��ZH�FDQ�KHOS�VKDSH�D�IXWXUH�ZKHUH�$,�LV�D�WRRO�WKDW�EHQHƩWV�
everyone. Grounded in responsible regulation and collaborative partnerships, Africa can fully realise the op-
portunities presented by a future with AI.

THOUGHT LEADERSHIP

WHAT WE'VE BEEN UP TO

In this session we 
shared our annual 
research with mem-
bers with the aim of 
equipping them with 
invaluable insights 
into the current 
state of the sector. 
Our annual research 
NƤDQR�@�BNLOQDGDM-
sive understanding 
of the present land-
scape of the sector, 
enabling members 
with the knowledge 
needed to shape the 
sector's future.
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Our infrastructure products help to build a superior network
m4a (Pty) Ltd's axsCHAMBER™ range offers a modular solution for the network builder ensuring 

unsurpassed flexibility, performance and economy. These are round grade level chambers (also 
referred to as vaults), and access points, for use in telecommunication, water, and other utility 

network builds.

The modular nature allows for easy and efficient assembly. The modern materials we use offer high 
tensile, flexural and compressive strengths, also resulting in lighter weight products.

At m4a we pride ourselves in #takingcarbonback. Installing products like these support carbon 
capture and other GHG emission goals to become a net zero industry.

www.m4a.co.za

Everite Factory Premises, Heidelberg Road (R550), Klipriver, South Africa
Tel: +27 11 903 7023  l  Email: info@m4a.co.za

Excavation around 
an existing backhaul 
fibre network link for 
the retrofitment of a 
900R axsCHAMBER™.

The chamber base 
plate is placed 

below the multiduct 
sleeve and the side 

wall panels are 
assembled around 

the mulitiduct sleeve. 
No cutting required. 

The first row of panels 
completely assembled 

showing a 500mm 
chamber depth. 

The second row of 
panels is then placed 
onto the first installed 
section, creating the 

1000mm chamber 
depth. 

A complete 900R is 
shown assembled and 
ready for backfilling to 
commence. Complete 

assembly and 
retrofitment achieved 

in 30 minutes.

SHOWCASING THE AXS 900R IN A TELECOMMUNICATIONS APPLICATION

These utilities products, all manufactured by m4a, come together to create the 
instrumental system behind ensuring a rugged infrastructure network for years to come.

http://www.m4a.co.za
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depth. 
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SHOWCASING THE AXS 900R IN A TELECOMMUNICATIONS APPLICATION

These utilities products, all manufactured by m4a, come together to create the 
instrumental system behind ensuring a rugged infrastructure network for years to come.

UPCOMING EVENTS

5G: South Africa's Progress in Comparison to Global Trends
(M�@�Q@OHCKX�DUNKUHMF�CHFHS@K�K@MCRB@OD���&�SDBGMNKNFX�RS@MCR�NTS�@R�@�OHUNS@K�@CU@MBDLDMS�VHSG�SGD�ONSDMSH@K�SN�
QDUNKTSHNMHYD�BNMMDBSHUHSX
� R�2NTSG� EQHB@�M@UHF@SDR�HSR�O@SG�SNV@QCR��&�CDOKNXLDMS��SGHR�VDAHM@Q�GNRSDC�AX�SGD�
#HFHS@K�"NTMBHK� EQHB@�HM�BNKK@ANQ@SHNM�VHSG�!,(�3DBG*MNVKDCFD��!,(3��@HLR�SN�CDKUD�HMSN�SGD�BNTMSQX�R�OQNFQDRR�
relative to global benchmarks.

3HSKDC�ʗ�&��2NTSG� EQHB@�UR�3GD�6NQKC�ʗ�SGD�VDAHM@Q�VHKK�L@QJ�ƥUD�XD@QR�RHMBD�SGD�OTAKHB@SHNM�NE�!,(3�R�HMƦTDMSH@K�
QDONQS��ʗ1N@CR�SN��&�ENQ�2NTSG� EQHB@
ʗ�3GD�DUDMS�VHKK�MNS�NMKX�DU@KT@SD�2NTSG� EQHB@�R�INTQMDX�SNV@QCR��&�ATS�@KRN�
compare its advancements with those of other countries.

Christopher Geerdts, Managing Director of BMIT, will lead the discussion, drawing on his extensive 30-year experi-
ence in the industry. Geerdts has been instrumental in various technological advancements, including the launch of 
GPRS and corporate APNs with MTN, as well as contributing to 3G strategies in southern African countries in collabo-
ration with Huawei.

The webinar will cover key topics, including:

1. 3GD��ATLOX��QN@C�SN�BTQQDMS�OQNFQDRR�HM��&�CDOKNXLDMS


2. South Africa's advancement compared to global counterparts.

3. �&�R�QNKD�HM�AQHCFHMF�SGD�CHFHS@K�CHUHCD


4. 4MKNBJHMF�SGD�ETKK�ONSDMSH@K�NE��&�ENQ�RNBHDS@K�ADMDƥS


!,(3��@OOQN@BGHMF�HSR���SG�@MMHUDQR@QX�@R�@�ADRONJD�("3�@M@KXRS�@MC�QDRD@QBG�ƥQL�HM�2NTSG� EQHB@��G@R�ADDM�@S�SGD�
forefront of tracking technological trends and providing insights to industry stakeholders. Serving major operators, 
FNUDQMLDMS�CDO@QSLDMSR��2.$R��HMUDRSNQR��@MC�NSGDQ�HMCTRSQX�OK@XDQR��!,(3�BNMSHMTDR�SN�OK@X�@�BQTBH@K�QNKD�HM�RG@O-
ing the ICT landscape in South Africa.

Register to join us�@S�VG@S�OQNLHRDR�SN�AD�@M�HMRHFGSETK�DWOKNQ@SHNM�HMSN�SGD�RS@SD�NE��&�HM�2NTSG� EQHB@�@MC�HSR�
implications for the future.

http://www.m4a.co.za
https://bit.ly/3I0JpHQ
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2024 is an important year for elections across the world, with many countries going into the polls to elect their 
leaders for the forthcoming years. South Africa will hold its 7th democratic elections on 29 May, in a year that 
marks the country’s 30th anniversary of democracy.

(M�KHMD�VHSG�NTQ�BNLLHSLDMS�SN�GDKOHMF�NQF@MHRD�SGD�VNQKCŗR�HMENQL@SHNM��L@JHMF�HS�TMHUDQR@KKX�@BBDRRHAKD�@MC�TRD-
ful, Google has undertaken a number of steps to support election integrity in South Africa by surfacing high quality 
information to voters, safeguarding our platforms from abuse and equipping campaigns with the best-in-class se-
BTQHSX�SNNKR�@MC�SQ@HMHMF
�6DŗKK�@KRN�CN�SGHR�VNQJ�VHSG�@M�HMBQD@RDC�ENBTR�NM�SGD�QNKD�@QSHƥBH@K�HMSDKKHFDMBD�� (��LHFGS�
OK@X
�'DQD�HR�@M�NUDQUHDV�NE�NTQ�DƤNQSR�

Connecting people to reliable and trustworthy information
During elections, both seasoned and new voters in South Africa will be actively seeking information around various 
B@MCHC@SDR��UNSHMF�KNB@SHNMR��@MC�B@LO@HFM�@FDMC@R
�'DQD�@QD�RNLD�NE�SGD�V@XR�VD�L@JD�HS�D@RX�ENQ�ODNOKD�SN�ƥMC�
what they need:

• Search: Google Search surfaces high quality, authoritative information. When people search for topics like “how 
SN�UNSD�Ś�SGDX�VHKK�ƥMC�HMENQL@SHNM�@ANTS�(#�QDPTHQDLDMSR��UNSHMF�RS@SHNMR�@MC�LNQD�ŕ�KHMJHMF�SN�@TSGNQHS@SHUD�
sources from our partners such as the Electoral Commission of South Africa (IEC).

• YouTube: During an election, voters across the country come to YouTube to get news and information from a 
CHUDQRD�RDS�NE�@TSGNQHS@SHUD�MDVR�RNTQBDR
�%NQ�DW@LOKD��VGDM�UNSDQR�RD@QBG�ENQ�DKDBSHNM�QDK@SDC�SNOHBR��8NT3TADŗR�
recommendation system prominently surfaces election content in search results, the homepage and the “watch 
next” panel. At the same time, human reviewers and machine learning technology combine to detect, review and 
remove content that violates our policies.

• Ads: To support responsible and transparent political advertising, all advertisers who wish to run election ads in 
2NTSG� EQHB@�LTRS�BNLOKDSD�@M�HCDMSHSX�UDQHƥB@SHNM�OQNBDRR�@MC�CHROK@X�@M�HM�@C�CHRBKNRTQD�SG@S�BKD@QKX�RGNVR�
who paid for the ad. We also limit targeting of election ads to the following general categories: age, gender, and 
FDMDQ@K�KNB@SHNM��ONRS@K�BNCD�KDUDK�
� KK�DKDBSHNM�@CR�@QD�OTAKHRGDC�HM�NTQ�Political Ads Transparency Report, where 
anyone can look up information such as how much was spent and how many impressions were received.

THOUGHT LEADERSHIP

%\�$ERQJLOH�0DVKHOH��+HDG�RI�*RYW�$ƱDLUV�DQG�3XEOLF�3ROLF\��*RRJOH��6$�

How Google is 
Supporting  
Election  
Integrity in  
South Africa

https://www.elections.org.za/pw/
https://www.youtube.com/
https://adstransparency.google.com/political
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Equipping political candidates and campaigns with security features 
and training
Besides ensuring that South African voters are fully equipped with accurate and timely information, we are working 
G@QC�SN�GDKO�GHFG�QHRJ�TRDQR��RTBG�@R�B@LO@HFM�@MC�DKDBSHNM�NƧBH@KR��HLOQNUD�SGDHQ�RDBTQHSX�@MC�SN�DCTB@SD�SGDL�NM�
how to use our products and services to connect with voters and manage their digital presence.

• Security tools: 6D�NƤDQ�EQDD�RDQUHBDR�KHJD�NTQ�Advanced Protection Program�ŕ�NTQ�RSQNMFDRS�RDS�NE�BXADQ�OQN-
SDBSHNMR�ŕ�@MC�Project Shield��VGHBG�OQNUHCDR�TMKHLHSDC�OQNSDBSHNM�@F@HMRS�#HRSQHATSDC�#DMH@K�NE�2DQUHBD��##N2��
attacks.

• Training: (M�BNKK@ANQ@SHNM�VHSG�($"��VD�G@UD�SQ@HMDC�QDOQDRDMS@SHUDR�NE�ONKHSHB@K�O@QSHDR�NM�NTQ�DKDBSHNMR�HMSDFQHSX�
work including product policies, recommended security protocols as well as reporting and removal processes for 
harmful and illegal content.

Protecting online information around elections
Maintaining access to trustworthy information online during the election period in South Africa is crucial. We contin-
TD�SN�DMG@MBD�NTQ�DMENQBDLDMS�RXRSDLR�@R�VDKK�@R�VNQJ�VHSG�SGD�VHCDQ�DBNRXRSDL�HM�SGD�ƥFGS�@F@HMRS�LHRHMENQL@-
tion.

• Enforcing our policies: We have long-standing policies that inform how we approach areas like manipulated 
LDCH@��G@SD�@MC�G@Q@RRLDMS��@MC�HMBHSDLDMS�SN�UHNKDMBD�ŕ�@KNMF�VHSG�ONKHBHDR�@QNTMC�CDLNMRSQ@AKX�E@KRD�BK@HLR�
SG@S�BNTKC�TMCDQLHMD�SQTRS�NQ�O@QSHBHO@SHNM�HM�CDLNBQ@SHB�OQNBDRRDR��ENQ�DW@LOKD�HM�8NT3TADŗR�Community Guide-
lines and our unreliable claims policy for advertisers. Our Trust & Safety teams are equipped with local knowledge 
and language expertise to monitor for and enforce upon content that violates our policies. And with recent ad-
U@MBDR�HM�NTQ�+@QFD�+@MFT@FD�,NCDKR��++,R���VDŗQD�ATHKCHMF�E@RSDQ�@MC�LNQD�@C@OS@AKD�DMENQBDLDMS�RXRSDLR�SG@S�
enable us to remain nimble and take action even more quickly when new threats emerge.

• 7DFNOLQJ�FRRUGLQDWHG�LQƪXHQFH�RSHUDWLRQV��.TQ�3GQD@S� M@KXRHR�&QNTO��3 &��GDKOR�HCDMSHEX��LNMHSNQ�@MC�S@BJKD�
DLDQFHMF�SGQD@SR��Q@MFHMF�EQNL�BNNQCHM@SDC�HMƦTDMBD�NODQ@SHNMR�SN�BXADQ�DROHNM@FD�B@LO@HFMR�@F@HMRS�GHFG�QHRJ�
entities – and reports on actions taken in our quarterly TAG bulletin.

• Working with the wider ecosystem to safeguard election integrity: Google is working with industry players such 
@R�SGD�$KDBSNQ@K�"NLLHRRHNM�NE�2NTSG� EQHB@��($"���,DCH@�,NMHSNQHMF� EQHB@��,, ���@MC�3HJ3NJ�SGQNTFG�@�%Q@LD-
VNQJ�NE�"NNODQ@SHNM��CDRHFMDC�SN�OQNSDBS�@MC�R@EDFT@QC�SGD�HMSDFQHSX�NE�SGD�DKDBSHNMR�@MC�ƥFGS�@F@HMRS�LHRHMENQ-
mation. This framework allows signatories to work together to promote access to information, candidates con-
duct awareness campaigns on elections, and provides training to political parties, and other key stakeholders on 
addressing misinformation.

• Establishing a fact-checking coalition with South African media: Google is funding a fact-checking coalition led 
by Africa Check with South African media which works together to fact-check claims made by political parties, 
provide voters with reliable, non-partisan information on key issues, and equip the public with the skills they 
need to identify election misinformation. Africa Check is also supporting national and local media with election 
reporting training and workshops. Through the Google News Initiative we will support a further six fact-checking 
coalitions across the African continent as more countries head to the polls this year.

• News publisher workshops:  CCHSHNM@KKX��VD�VHKK�AD�NƤDQHMF�VNQJRGNOR�SN�GDKO�MDVR�O@QSMDQR�SN�NOSHLHRD�SGDHQ�
YouTube presence during the election period, including how to utilise YouTube tools and understand platform 
guidelines, along with strategies for election coverage on YouTube.

Helping people navigate AI-generated content
As more people interact with AI-generated content, we have introduced policies and tools to help audiences navigate:

• Ads disclosures: 6D�VDQD�SGD�ƥQRS�SDBG�BNLO@MX�SN�require advertisers to disclose when their election ads include 
synthetic content that inauthentically depicts real or realistic-looking people or events. This includes ads that 
were created with the use of AI. Our ads policies already prohibit the use of manipulated media to mislead people, 
like deep fakes or doctored content.

• Content labels on YouTube: 8NT3TADŗR�misinformation policies prohibit technically manipulated content that 
misleads users and could pose a serious risk of egregious harm. YouTube also requires creators to disclose when 
SGDXŗUD�BQD@SDC�QD@KHRSHB�@KSDQDC�NQ�RXMSGDSHB�BNMSDMS��@MC�VHKK�CHROK@X�@�K@ADK�SG@S�HMCHB@SDR�ENQ�ODNOKD�VGDM�SGD�
BNMSDMS�SGDXŗQD�V@SBGHMF�HR�RXMSGDSHB�@MC�QD@KHRSHB


THOUGHT LEADERSHIP

https://landing.google.com/advancedprotection/
https://projectshield.withgoogle.com/
https://www.youtube.com/howyoutubeworks/policies/community-guidelines/%23community-guidelines
https://www.youtube.com/howyoutubeworks/policies/community-guidelines/%23community-guidelines
https://support.google.com/adspolicy/answer/6020955?hl=en%23zippy=,claims-related-to-politics-social-issues-or-matters-of-public-concern
https://blog.google/threat-analysis-group/
https://africacheck.org/fact-checks/blog/press-release-africa-check-south-african-media-google-create-coalition-fact
https://newsinitiative.withgoogle.com/en-gb/
https://newsinitiative.withgoogle.com/en-gb/
https://support.google.com/adspolicy/answer/6020955?hl=en&ref_topic=1626336&sjid=17647247512137720546-NA
https://support.google.com/youtube/answer/10834785?hl=en
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• A responsible approach to Generative AI products: In line with our principled and responsible approach to our 
FDMDQ@SHUD� (�OQNCTBSR�KHJD�&DLHMH�@MC�2D@QBG�&DMDQ@SHUD�$WODQHDMBD��2&$���VDŗUD�OQHNQHSHRDC�SDRSHMF�@BQNRR�R@ED-
ty risks ranging from cybersecurity vulnerabilities to misinformation and fairness. Out of an abundance of caution 
NM�RTBG�@M�HLONQS@MS�SNOHB��VDŗQD�QDRSQHBSHMF�SGD�SXODR�NE�DKDBSHNM�QDK@SDC�PTDQHDR�ENQ�VGHBG�&DLHMH�@MC�2&$�VHKK�
return responses.

• Watermarking: SynthID, a tool from Google DeepMind, directly embeds a digital watermark into AI-generated 
images and audio.

This all builds on work we do around elections across the African continent and in other regions, as part of our long-
standing commitment to supporting democratic processes. As we enter into a period of heightened political activity 
in South Africa and across Africa, we remain committed to informing voters by surfacing high quality information, 
protecting our platform from bad actors, as well as assisting campaigns in managing their security and digital pres-
ence.

THOUGHT LEADERSHIP

Supporting SA's Digital Transformation 

3GD�#" �V@R�@�OQNTC�RTOONQSHMF�O@QSMDQ�NE�SGD���SG�$CHSHNM�NE�SGD�Digital Transformation Summit South Africa 2024. 

This transformative event, showcased how digital innovation is reshaping industries and creating new opportunities 
for growth. The summit, which took place as an invitation-only in-person event, brought together over 200 C-Level 
$WDBTSHUDR��#HQDBSNQR��@MC�'D@CR�NE�3DBGMNKNFX�SN�DWOKNQD�SGD�ONSDMSH@K�NE�6DA��
��� (��LDS@UDQRD��AKNBJBG@HM��BQXOSN-
currency, ICT, IoT, cyber security, and other 4IR technologies.

Attendees gained valuable insights into how organizations are adopting digital transformation, overcoming chal-
lenges, and enhancing cyber security. The summit provided a platform for strategic partnerships and addressed real 
ATRHMDRR�BG@KKDMFDR��ENBTRHMF�NM�RJHKKR�CDUDKNOLDMS�SN�@BBDKDQ@SD�2NTSG� EQHB@ŗR�CHFHS@K�SQ@MRENQL@SHNM��RSHLTK@SD�
economic recovery, advance social and gender equality, and create jobs.

WHAT WE'VE BEEN UP TO

Article Source: Google Blog.

https://ai.google/responsibility/principles/
https://blog.google/technology/ai/our-responsible-approach-to-building-guardrails-for-generative-ai/
https://deepmind.google/technologies/synthid/
https://blog.google/intl/en-africa/company-news/how-google-is-supporting-election-integrity-in-south-africa/
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Our government has recognized the importance of developing digital skills, and has taken giant steps towards 
bridging the digital divide.

.MD�NE�SGNRD�RHFMHƥB@MS�RSDOR�V@R�DUHCDMS�HM�SGD�DRS@AKHRGLDMS of the Presidential Commission on the 4IR 
�/"�(1��AX�'HR�$WBDKKDMBX��/QDRHCDMS�,@S@LDK@�1@L@OGNR@�HM�����
�3GHR�BNLLHRRHNM�V@R�L@MC@SDC to provide 
leadership for society to understand, navigate and assume agency over what will be the fundamentally altered 
future.

The Department Of Communications and Digital Technologies a year later developed the National Digital and Fu-
ture Skills Strategy, based on a comprehensive assessment of the digital skills gaps that exist in the country and 
those necessary in the future.

This Strategy provides a guide for the development of professional and societal digital skills required for the 
BNTMSQXŗR�@CU@MBDLDMS�@R�@ digital economy. It also seeks to ensure that the citizens�B@M�ADMDƥS�EQNL�DMG@MBDC�
levels of digital skills, leading to an improved quality of life, education, greater economic growth, and creation of 
new jobs.

Amongst other objectives, the National Digital and Future Skills Strategy seeks to ensure that citizens are provid-
ed with the necessary levels of basic and specialized digital skills that will empower them to function within the 
digital economy.

The Digital Skills Forum, launched this year, is aimed to be the coordinator of the National Digital Skills Pro-
gramme.

The most crucial role of the DSF will be to bring together the neces-
R@QX�DWODQSHRD��ƥM@MBH@K�QDRNTQBDR�@MC�HMRSHSTSHNM@K�RTOONQS�@R�well as 
to track the performance of the National Digital Skills Programme.

The work of the DSF will be based NM�RODBHƥB�ENBTR�@QD@R�HCDMSHƥDC�HM�
the National Digital and Future Skills Strategy.

Inaugural Digital  
Skills Forum Meeting

DIGITAL SKILLS FORUM
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AQ IN CONVERSATION WITH
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Q

Can you provide us with some insights into Telcables and its relationship with the Angola Group? 
3DKB@AKDR�HR�@�RTARHCH@QX�NE� MFNK@BA@KDR�&QNTO
�(S�HR�NTQ�V@X�NE�ETKƥKKHMF�NTQ�FQNTO�UHRHNM�řFKNA@K�OQDRDMBD�
local business”, having said this we have Telcables South Africa, Telcables Nigeria, Telcables Brazil, Telcables 
,@CDQH@�@MC�3DKB@AKDR�!DQLTC@
�3DKB@AKDR�HR�SGD�FKNA@K�AQ@MC��G@UHMF�KNB@K�QDOQDRDMS@SHNM�^HM�SGD�QDRODBSHUD�
L@QJDSR�@MC�QDFHNMR�^�KDUDQ@FHMF� MFNK@B@AKDR�&KNA@K�-DSVNQJ�@MC�RG@QDC�QDRNTQBDR


You assumed your position in September 2023. Where were you employed before joining Telca-
bles? 
I was at Orange for 6 years, based in South Africa, reporting into Paris. Responsible for the Wholesale Interna-
tional Carrier Business for Southern Africa.

How would you describe your experience during the initial months at Telcables? 
It has been fascinating and interesting, dynamic young people, inspiring board members, culture is truly amaz-
ing, people are so open to help and make you feel comfortable. The one attribute which stands out the most is 
humility. We have a team of very passionate people energized to ensuring our customers are always connect-
ed.

As you transition into your new role, can we anticipate significant changes in your strategic ap-
proach?
This is probably the most anticipated question for the market, so the answer is no, our strategic approach will 
BNLD�HM�SGD�ENQL�NƤ��VD�VHKK�CN�VG@S�VD�CN�ADRS��ENBTR�NM�NTQ�NVM�@RRDSR��6 "2��2 "2�@MC�,NMDS�2TA�L@QHMD�
cable systems together with our own home growth clouds2africa and backup2africa solutions empowering 
NTQ�BTRSNLDQR�@MC�O@QSMDQR�VHSG�ADRS�HM�BK@RR�PT@KHSX��2+ ŗR�@MC�OQHBHMF
� R�XNT�B@M�HL@FHMD�SGD�2NTSG� SK@MSHB�
Cable System, our own, provides a digital bridge between Africa and the Americas. It is the shortest path from 
Africa to the Americas and as we see in this always connected world we live in, good content, great quality at 
the best latency is becoming the standard ask from consumers. Based on this we want our partners and cus-
tomers to experience this.

What do you perceive as the most significant challenges currently confronting cable operators?̂
wow, ok, straight to the point.. interesting enough it has always been the ongoing bandwidth demand growth, 
how do you keep up with this and still try to drive down operational and capital costs.

Recognising the importance of market resilience, do you intend to collaborate with partners to 
bolster this aspect of Telcables' operations? 
Interesting question and one which is of uttermost importance to us, indeed we believe in co-opetiton( if such 
@�VNQC�DWHRSR��SGD�@QS�NƤ�VNQJHMF�SNFDSGDQ�DUDM�SGNTFG�VD�@KK�G@UD�RNLD�NE�SGD�R@LD�@RRDSR
�6D�ENRSDQ�SGHR�
approach as this industry is small enough for all like-minded companies to succeed. We believe strongly in 
reseller and partnership models, this is our go to market. We will continue to develop solutions to empower 
our partners and resellers.

Sudhir Juggernath
CEO, TelCables South Africa

https://telcables.co.za/


CALL TO ACTION

Unlocking South 
Africa's Digital 
Future:  
The Implementation 
of the Digital 
Economy Masterplan

3GD�#HFHS@K�$BNMNLX�,@RSDQOK@M�
for South Africa was developed 
by the Department of Commu-
nication s and Digital Technolog 
HDR��#"#3���HM�BNKK@ANQ@SHNM�VHSG�
business and labour stakehold-
ers, during the course of 2020. 
3GD�,@RSDQOK@M�HCDMSHƥDC�VGDQD�
2NTSG� EQHB@ŗR�CHFHS@K�DBNMNLX�B@M�
be leveraged to achieve the coun-
SQXŗR�CDUDKNOLDMS�NAIDBSHUDR��
inclusive growth, job creation and 
transformation. The Masterplan 
HCDMSHƥDC�QDPTHQDC�HMSDQUDMSHNMR�
HM�ƥUD�@QD@R��CHFHS@K�HMBKTRHNM��
skills for work, responsive gover-
nance, innovation & competitive-
ness and government digitisation.

6GHKD�SGD�,@RSDQOK@M�V@R�ƥM@K-
ised in 2021 - with input and vali-
dation from government, business 
and labour – the Masterplan was 
MNS�NƧBH@KKX�RHFMDC�NƤ�ENQ�HLOKD-
mentation until August 2023.

DCDT is now moving forward with 
implementation of the Master-
plan. The strategic focus of the 
2021 Masterplan remains relevant 
and will not be reformulated. 
The current need is to appreciate 
progress against the key imple-

For further enquiries please contact Mr. Gavin Morkel on 083 399 2929 or email to gmorkel@dcdt.gov.za

LDMS@SHNM�OHKK@QR��ADSVDDM������@MC�������@MC�QDCDƥMD�SGD�ETQSGDQ�HLOKDLDMS@SHNM�OQHNQHSHDR�HM�SGD�RGNQS������
LNMSGR��@MC�LDCHTL�SDQL����XD@QR�
�2ODBHƥB�DLOG@RHR�HR�MNV�ADHMF�OK@BDC�NM�DRS@AKHRGHMF�PTHBJ�VHMR�ENQ�Q@OHC�HL-
plementation whilst developing a sustainable mechanism for aggregating and tracking initiatives in progress.

5(48(67�)25�,1)250$7,21�21�',*,7$/�(&2120<�0$67(53/$1�$&7,9,7,(6�������ʘ������

The Masterplan’s objectives of inclusive growth, job creation and transformation must be supported by initiatives 
HM�ƥUD�@QD@R��CHFHS@K�HMBKTRHNM��RJHKKR�ENQ�VNQJ��QDRONMRHUD�FNUDQM@MBD��HMMNU@SHNM���BNLODSHSHNM��@MC�FNUDQMLDMS�
CHFHSHR@SHNM
�6D�QDPTDRS�CHFHS@K�DBNMNLX�RS@JDGNKCDQR�SN�OQNUHCD�HMENQL@SHNM�NM�BTQQDMS�@MC�OK@MMDC�HMHSH@SHUDR�HM�
SGDRD�ƥUD�@QD@R
�

3GHR�QDPTDRS�ENQ�HMENQL@SHNM��1%(��ENQL�RGNTKC�S@JD�������LHMTSDR�SN�AD�BNLOKDSDC
� 
You may access the request for information here.

mailto:gmorkel@dcdt.gov.za
https://forms.office.com/pages/responsepage.aspx?id=DQSIkWdsW0yxEjajBLZtrQAAAAAAAAAAAAO__TdICz5UNFlTVFEwUDA5TU5KTjFCVEJPMlQ2S1paRi4u
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,HJD�!DKK��OHBSTQDC�KDES��RDDR�GHFG�RODDC�HMSDQMDS�BNMMDBSHNM�@R�SGD�KHMBGOHM�NE�
a thriving, equal-opportunity society.

 RJ�,HJD�!DKK��"NQMHMFŗR�RDMHNQ�UHBD�OQDRHCDMS�@MC�FDMDQ@K�L@M@FDQ�NE�Optical 
Communications, what motivates him to come to work every morning, to lead 
SGD�GHFG�RODDC�ƥADQ�AQN@CA@MC�ATRHMDRR�GDŗR�BNMSQHATSDC�SN�RHMBD�������@MC�
GDŗKK�@MRVDQ�VHSG�GHR�NVM�PTDRSHNM��“What could be more exciting than expand-
ing the bandwidth of human potential?”  

!DKKŗR�YD@K�QDƦDBSR�"NQMHMFŗR�LHRRHNM�SN�BNMMDBS�SGD�TMBNMMDBSDC�SN�SGD�SQ@MRENQL@SHNM-
@K�ADMDƥSR�NMKX�L@CD�ONRRHAKD�AX�QDKH@AKD��GHFG�RODDC�HMSDQMDS�@BBDRR


To meet ever-growing demand, the company has invested more than $500 million in ƲEHU and cable manufactur-
ing�RHMBD�����
�3GHR�DWO@MCDC�B@O@BHSX�GDKOR�DMRTQD�RSQNMF�RTOOKX�ENQ�HMSDQMDS�RDQUHBD�OQNUHCDQR�SN�L@JD�ƥADQ�BNM-
nections available to all Americans, regardless of where they live.   

In this interview, Bell shares why his team is so committed to this vital pursuit.  

2HMBD�"NQMHMF�HMUDMSDC�SGD�ƥQRS�KNV�KNRR�NOSHB@K�ƥADQ�HM�������LNQD�SG@M���AHKKHNM�JHKNLDSDQR�NE�ƥADQ�G@UD�ADDM�CD-
OKNXDC�FKNA@KKX
�!TS�SGDQDŗR�VNQJ�SN�CN��.MKX�����NE� LDQHB@MR�@QD�BNMMDBSDC�AX�ƥADQ�SNC@X


Why should broadband access be a human right?
3GD�O@MCDLHBŗR�L@RRHUD��TMOK@MMDC�DWODQHLDMS�OQNUDC�SG@S�NMKX�SGNRD�VHSG�GHFG�RODDC�HMSDQMDS�BNTKC�QD@KKX�O@QSHB-
HO@SD�HM�NTQ�RNBHDSX�@R�HS�VNQJR�SNC@X
�(SŗR�@R�BQHSHB@K�@R�DKDBSQHBHSX
�

3GD�����NE� LDQHB@MR�VGN�CNMŗS�G@UD�@BBDRR�SN�ƥADQ�AQN@CA@MC�FNS�KDES�ADGHMC
�(SŗR�MNS�.*�SN�KDS�SG@S�CHFHS@K�CHUHCD�
persist, to accept having a “less than” population. 

What would equal access look like? 
6D�V@MS�DUDQX� LDQHB@M�SN�G@UD�@�ƥADQ�SN�SGD�GNLD�AQN@CA@MC�BNMMDBSHNM�OQNUHCHMF�DPT@K�TOKN@C�@MC�CNVMKN@C�
RODDCR��B@O@AKD�NE�AQHMFHMF�ODNOKD�SNFDSGDQ�UH@�RD@LKDRR�UHCDN
�$PT@K�TOKN@C�@MC�CNVMKN@C�RODDCR�@QD�HLONQS@MS�
ADB@TRD�HMBQD@RHMFKX�VDŗQD�@KK�TOKN@CHMF�@R�LTBG�@R�VDŗQD�CNVMKN@CHMF�Ŕ�TOKN@CHMF�UHCDNR�SN�RNBH@K�LDCH@��CNVM-
loading apps to our devices, and so on.  

.MBD�XNT�G@UD�@�RHMFKD�ƥADQ�SN�XNTQ�GNLD��XNTŗKK�MDUDQ�MDDC�@MXSGHMF�DKRD
�.MKX�ƥADQ�OQNUHCDR�SGD�JHMC�NE�ET-
ture-proof bandwidth capacity that sets folks up for success for decades to come.

THOUGHT LEADERSHIP

Why access to broad-
band should be a  

human right

https://www.corning.com/worldwide/en/markets/Optical-Communications-Market.html
https://www.corning.com/worldwide/en/markets/Optical-Communications-Market.html
https://www.corning.com/worldwide/en/about-us/news-events/corning-opens-optical-cable-manufacturing-campus-in-north-carolina-to-accelerate-broadband-buildouts-and-connect-the-unconnected.html
https://www.corning.com/worldwide/en/about-us/news-events/corning-opens-optical-cable-manufacturing-campus-in-north-carolina-to-accelerate-broadband-buildouts-and-connect-the-unconnected.html
https://www.corning.com/worldwide/en.html
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Who agrees with you? 
3GD�4
2
�FNUDQMLDMS
�6DŗUD�RDDM�AHO@QSHR@M�RTOONQS�ENQ�SGD�
“Internet for All” movement via the Infrastructure Investment 
and Jobs Act�NE������@KKNB@SHMF�ʙ���AHKKHNM��@ANTS�ʙ����ODQ�
ODQRNM�HM�SGD�4
2
��HM�MDV�RODMCHMF�ENQ�GHFG�RODDC�HMSDQMDS
�
Of that, about $42 billion will go toward new infrastructure 
under the Broadband Equity, Access, and Deployment Pro-
gram.

But what if families cannot afford inter-
net service? 

President Biden recently pointed out the absolute necessity 
of DƱRUGDEOH, reliable, high-speed internet service, calling it 
an essential utility like water or gas. Initiatives like the Amer-
ican Rescue Plan aim to get and keep low-income households 
BNMMDBSDC��VGDSGDQ�SGDXŗQD�KHUHMF�HM�BHSHDR�NQ�NTQ�U@RSKX�TM-
derserved rural areas.

You’re clearly passionate about this. 
I believe in equal opportunity, in making sure everyone has a chance to reach their full potential. 

Access to education is the single most transformational thing in American life. Learners with high-speed internet 
can avail themselves of all human knowledge, participate in classes anywhere on the globe, and unleash their gifts 
HM�V@XR�TMHL@FHM@AKD����XD@QR�@FN
�'NV�LTBG�S@KDMS�@QD�VD�LHRRHMF�NTS�NM�AX�MNS�BNMMDBSHMF�DUDQXNMD�SN�SGNRD�
opportunities? 

As individuals grow their strengths, the community benefits, too. 
Absolutely. Broadband is an engine for economic growth 
@MC�UHS@KHSX
�$LOKNXLDMS�NOONQSTMHSHDR�NODM�TO
�,@QJDS�
JMNVKDCFD�FDSR�CDLNBQ@SHYDC
�$MSQDOQDMDTQR�B@M�SQ@MR@BS�
globally as well as locally. All because people can fully 
take part.  

Seems like high-speed internet un-
dergirds the very fundamentals of a 
high-quality 21st century life.
(S�CNDR
� MC�(ŗC�AD�QDLHRR�HE�(�KDES�DMSDQS@HMLDMS�NƤ�SG@S�KHRS
�

6GX�RGNTKCMŗS�DUDQXNMD�AD�@AKD�SN�KHUDRSQD@L�E@MS@RSHB�
concerts, or the latest blockbuster movie, or dive into a 
global community of gamers? 

And opportunities to enjoy, learn, and create are only 
going to expand with the growth of generative AI tools 
and augmented reality applications. 

6DŗQD�GD@CDC�HMSN�@M�DQ@�ADXNMC�V@SBGHMF�GNV�SN�8NT3TAD�UHCDNR
�6DŗQD�FNHMF�SN�RDD�UHQST@K�VNQKCR�@MC�HMRSQTBSHNM@K�
elements put right into our real-world environment. Making use of that capability requires a high-speed connection. 

You don’t want anyone to miss out. 
All of us miss out when anyone remains unconnected. But, my goodness, imagine how we can move the world for-
ward when we all share that connected pathway toward a better version of ourselves. 

The job’s not yet done, but it’s 100% worth doing. 

Mike Bell with U.S. Commerce Secretary Gina Rai-
mondo at Corning’s newest optical cable manu-

facturing facility in Hickory, North Carolina.

https://www.corning.com/worldwide/en.html
https://www.whitehouse.gov/briefing-room/statements-releases/2021/08/02/updated-fact-sheet-bipartisan-infrastructure-investment-and-jobs-act/
https://www.whitehouse.gov/briefing-room/statements-releases/2021/08/02/updated-fact-sheet-bipartisan-infrastructure-investment-and-jobs-act/
https://www.internetforall.gov/program/broadband-equity-access-and-deployment-bead-program
https://www.internetforall.gov/program/broadband-equity-access-and-deployment-bead-program
https://apnews.com/article/biden-internet-broadband-bead-0b95fabd7f6833ce420c80d474a145a5
https://apnews.com/article/biden-internet-broadband-bead-0b95fabd7f6833ce420c80d474a145a5
https://www.whitehouse.gov/briefing-room/statements-releases/2022/06/07/fact-sheet-biden-harris-administration-announces-over-25-billion-in-american-rescue-plan-funding-to-help-ensure-every-american-has-access-to-high-speed-affordable-internet/
https://www.whitehouse.gov/briefing-room/statements-releases/2022/06/07/fact-sheet-biden-harris-administration-announces-over-25-billion-in-american-rescue-plan-funding-to-help-ensure-every-american-has-access-to-high-speed-affordable-internet/
https://www.corning.com/worldwide/en/the-progress-report/vital-voices/profile-dave-velasquez.html
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WHAT WE'VE BEEN UP TO

IN-PERSON BREAKFAST SESSION

COMPETITION LAW UPDATE & DISCUSSION 

On the 4th of April the Digital Council Africa in collaboration 
VHSG�/QHLDQHNM�GNRSDC�SGD�"NLODSHSHNM�+@V�4OC@SD���#HRBTR-
sion Breakfast Session at the Inanda Club in Sandton.

TOPICS OF DISCUSSION
a. The recent public interest guidelines and how to manage 

this risk in deal making;
b. Consolidation and the lens through which a competition 

agency scrutinises transactions;
c. Presenting a competition case before the Tribunal; 

update on African competition law developments.

A follow-up session is planned. Invitations will be sent out via email.

)T@MHS@�V@R�HMUHSDC�SN�AD�@�ROD@JDQ�@S�SGD�-@SHNM@K� (�2TLLHS�GDKC�NM��� OQHK�@S�)NG@MMDRATQF�!TRHMDRR�2BGNNK
�

The Summit was convened by DCDT Minister, Honourable Minister Gungubele, to share the contents of draft Nation-
al AI Plan with key stakeholders and the ICT industry. This was a pre-policy process that is intended to collate inputs 
and incorporate them into the draft plan before it being taken through the Cabinet System for release for public 
BNLLDMSR
�3GD�CQ@ES�-@SHNM@K� (�/K@M�@OOQN@BGDR�SGD�BNLOTSHMF�RXRSDL�HM�@�KNFHB@K�ƦNV�SG@S�VNTKC�OQNUHCD�HLODSTR�
for adoption and provision of direction to all stakeholders.

For more information:

Click here to access the Discussion Document

Click here to access Minister Gungubele’s Keynote Address at the National AI Government Summit 5 April 2024

https://www.dcdt.gov.za/national-ai-government-summit.html
https://www.dcdt.gov.za/images/phocadownload/AI_Government_Summit/National_AI_Government_Summit_Discussion_Document.pdf
https://www.dcdt.gov.za/images/phocadownload/AI_Government_Summit/Minister_Gungubele_Keynote_Address_at_National_AI_Government_Summit_5_April_2024.pdf
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CONTACT US

The Digital Council Africa has an 
Equipment Monitoring page on its 
website. The aim is to curb theft of 
equipment.

To view a list of stolen equipment, you 
can access the list here.

We encourage members to regularly 
send through the serial numbers of 
stolen equipment, and inform us when 
equipment is recovered to ensure that 
the information remains up to date and 
accurate.

^(MENQL@SHNM�B@M�AD�RDMS�SN�1DDRG@�(XDQ�
at reesha@digitalcouncil.africa

In addition, it remains the responsibility 
of the industry to regularly do spot 
checks against the serial numbers of 
contractor equipment to ensure that 
RSNKDM�DPTHOLDMS�HR�HCDMSHƥDC�@MC�
that culprits are eradicated from the 
industry. 
Companies wishing to purchase second 
hand equipment should compare the 
equipment serial numbers against those 
listed on the website.

LOST AND FOUND

POPI ACT INFO
The Digital Council Africa respects your 
right to privacy and we aim to ensure 
that we comply with the POPI Act (Act 4 
NE��������VGHBG�QDFTK@SDR�SGD�L@MMDQ�HM�
which we collect, process, store, share 
and destroy any personal information 
which you have provided to us. Your 
ODQRNM@K�HMENQL@SHNM�HR�RSQHBSKX�BNMƥCDM-
tial and we will notify you immediately 
should we become aware of any unau-
thorised use, disclosure or processing of 
your personal information. Kindly note 
that you may choose to opt out at any 
time from all marketing and other com-
munications by contacting Reesha Iyer at 
reesha@digitalcouncil.africa.

Reesha Iyer
Member Services 
reesha@digitalcouncil.africa

Sipho Makhalema 
$UDMSR�,@M@FDQ�
sipho@digitalcouncil.africa

Nadene Reignier
Stakeholder Communications 
nadene@digitalcouncil.africa

Juanita Clark
"$.
juanita@digitalcouncil.africa

http://www.digitalcouncil.africa/%23equipment
http://www.digitalcouncil.africa/%23equipment
mailto:reesha@digitalcouncil.africa?subject=Lost%20and%20Found
mailto:reesha@digitalcouncil.africa?subject=Popi%20Act
mailto:juanita@digitalcouncil.africa?subject=Newsletter
mailto:sipho@digitalcouncil.africa?subject=Newsletter
mailto:nadene@digitalcouncil.africa?subject=Newsletter
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